THE BUSINESS JOURNAL OF THE / CANNING ANDALLIED INDUSTRIES _ 


“INCE 
APRIL 14, 1947 


THIS WEEK 


The Art of Selling Returns—Editorial 


°s 


@ 401 


DfT Pury 


Carrying Standards too Far 


aa! NTEOV: 


Tidewater Canners Meet 


AILLva 
XO 
ar 


Higher Quality Canned Tomatoes 


te 


Tri-State Spring Meeting 


Sanity Returning to Business—‘‘Better Profits” . 


REGULAR FEATURES 


sat 1dans 


Selling Helps by “Better Profits” 


Grams of Interest—News and Notes of the Industry 
Weekly Review of the Canned Foods Market 
Calendar of Coming Events 


“Smile Awhile” 


‘‘Where to Buy” Machinery and Supplies 


5 
/ 
— 
: 
1 0 
. 
. 
| 
24 
29 
/ / / 


Champion Thunderbolt of Inglehills, 
Inglehills Kennels, Inglefield, Ind. 
Shown by Richard E. Cooper 


In a Dog ~it's 


In Seasoning ~its Stange 


*Among all the factors that spell suc- 
cess in the merchandising of food products— 
none is so vitally important as FLAVOR. Recog- 
nizing the problems of food processing com- 
panies in connection with quality and uni- 
formity of flavor, Stange has specialized in the 
science of seasoning wherever the flavors of 
natural spices are desired in quantity production 
—Cream of Spice Seasonings. 

eIn Cream of Spice Seasonings, 
through the exclusive Stange process of total ex- 
traction, you get a seasoning containing ALL 
the essential oils and aromatic oleo resins of the 
NATURAL spices in a concentrated, easy-to- 


use form—with all foreign matter and unsightly 
waste material discarded. 


eEvery Cream of Spice Seasoning has 
the same degree of strength—it’s instantly soluble 
—it comes as an individual spice flavor, such as 
cinnamon, celery, pepper; or in pre-mixed 
blends, such as apple butter seasoning, chili 
sauce seasoning, seasoning blends for packers of 
dehydrated soups, and seasoning for meat and 
sausage makers. 


eThe Stange research laboratories and 
Home Economics Staff will gladly help you on 
any seasoning problem you may have. 


42 YEARS OF SERVICE TO THE FOOD INDUSTRY 


CREAM OF SPICE 


WM STANGE CO> 2549 W. MONROE ST.. CHICAGO 12. ILL. 
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TOP QUALITY 
FULL COLOR 
LITHOGRAPHY 


@ LABELS 

@ BOX WRAPS 

@ SEED PACKETS 
@ FOLDING BOXES 


@ MERCHANDISE 
ENVELOPES AND CARDS 


@ ADVERTISING MATERIAL 


OMPETITION won't let up in the battle for sales. 

That means you can't afford to! Retain your place 
in the race—or even forge far ahead—by endowing 
your labels, box wraps and packaging materials with 
the buy-appeal and selling power of top nr FULL 
Color lithography. 

We suggest you get in touch with Stecher-Traung. 
Learn how you, too, can increase the buy-appeal of 
your product by using sparkling, dramatic FULL 
Color lithography that sells—the kind of lithography 
that has marked the creative work of master crafts- 
men for over 75 years. 


STAC RAGING 


LITHOGRAPH CORPORATION 
Rochester 7, N.Y. e San Francisco 11, Calif. 


Offices in Principal Cities 
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PACK COMMANDS HIGHER PRICES 
When 


PLANTS GO MODERN 


MODERN Lewis Quality 
Plunger Filler 


PROCESSING EQUIPMENT 


When you install Modern Machinery and Methods, 
your Production Steps Up .. . Processing Becomes Sim- 
pler... Costs Are Held Down... Product Quality and 
Prestige Rise...and your pack commands Higher 
Prices— 

How can your plant “GO MODERN’? There’s a 260- 
page book on that subject, the FAC General Catalog 
No. 800. It’s much more than a catalog. It tells you 
all about the most Modern Machinery for processing 
Corn, Peas, Beans, Tomatoes, Fruits and many other 
I : ; : products—but it also describes Modern Methods, Time- 

Hand Pack Filler } It shows Flow Charts and Modern Layout Diagrams 
- picturing how you can re-arrange your plant to get 
better results from the same floor-space. 
If you don’t have a copy of this ready reference 
book, write for your Free Copy right now. 


MODERN 
FMC Kyler-Labeler 


gs FOOD MACHINERY CORPORATION 


MODERN Sprague-Sells Division * Hoopeston, Illinois 


A-B Pressure 


Cooker and Cooler BRANCHES: NEW YORK—BALTIMORE—SAN JOSE, CALIFORNIA 
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HMM! DID YOU 
SEE THIS MONTH'S 
CONTINENTAL AD? 


It’s a big full page and in four colors . . . running 
in leading magazines. Once more the public is 
reminded of the wide variety of Continental 


products and their contribution to modern living. 


Continental is a big family—with one policy — 
best in quality, best in service. 
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EDITORIALS 


six years or more the art of selling has been much 

of a dead-letter, the job being to find goods to 
supply the insistent demands. But it looks now as if 
this all-important attribute will have to be revived if 
the whole effort is not to be a mere price reduction. 
And all industry ought to put its full weight against 
mere price reduction, and in its stead push quality and 
extend knowledge of the usefulness of the item offered, 
canned foods and all kindred food products no less 
than all other marketable items. It is easy to knock 
down prices, and anyone can sell anything that is 
priced lower than something else, but it is always hard 
to raise prices to their necessary level. And we do not 
mean exorbitant prices. If the signs of the times are 
right exorbitant prices and their generally supposed 
corollary, high profits, have passed into the eternal 
discard, and it will take salesmanship from now on to 
maintain the quotas to which industry has become 
accustomed. In other words the day when the sellers 
had to hire someone to insult their customers has gone 
and we believe for a very long time. From now on 
salesmanship based upon reliable quality, and depend- 
able service, will again come into its own and this 
change will be welcomed. It will sound the death knell 
of ‘he shoddy product and of the shady actors, and see 
the return of substantial selling because the product 
is ‘ependable. “You can fool some of the people all 
the time, and all of the people some of the time, but 
yo. can’t fool all of the people all the time,” an old 
ad: ve worth recalling. 


| ART OF SELLING RETURNS—For the past 


-clling is again a virtue in the general market and 
wi’ have to be cultivated once more as in days of old. 
Ar | in this respect a recent item in The New York 
Ti. es may bring the matter to a focus, beamed upon 
th: jobbers it is true, but of interest to sellers as well— 
an we are not overlooking the fact that most canners 
ar: now on the side-lines as far as selling is concerned, 
as hey have little if anything to sell, just now. But 
will be back as the new packs come on. The item 
wh ch interested us, and may you, read: 
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“$1,500 PRIZE OFFERED FOR ESSAY 
ON JOBBING 


“Seeking to focus attention of educators on the func- 
tion of wholesaling, the National Association of Whole- 
salers yesterday announced a $1,500 prize contest for 
outstanding articles on the subject. 

“At a luncheon in the Hotel Waldorf-Astoria, at- 
tended by teachers of marketing from local universi- 
ties, Joseph Kolodny, president, declared that one of 
the objectives of the association was to get college 
students interested in careers in the wholesale trades. 
He also outlined the association’s plan to set up a 
$1,000 fellowship for research in wholesaling in one of 
the leading universities. 

“Students, teachers and persons interested in whole- 
saling were invited to participate in the contest which 
closes Oct. 30, 1947. Manuscripts sought should be 
approximately 5,000 words, but not over 7,500, and can 
deal with wholesaling in general or a major aspect of 
it. The first prize is $500, second prize, $250, third 
prize, $150, fourth prize, $100, and twenty prizes of 
$25 each. 

“he Newcomb, executive vice president of the 
National Wholesale Druggists Association, and trea- 
surer of the National Association of Wholesalers, told 
the educators that fellowship research and contest 
articles will prove of immeasurable assistance in build- 
ing up better textbook material for teachers of mar- 
keting.” 


FOR THE RECORD—No one who has followed our 
expressions over the years on the matter of labeling 
would ever accuse us of opposing grade labeling, or any 
other form which would better tell the consumer what > 
she is getting before she has to open the can to find out. 
But neither can we make everyone understand what 
is written in these columns, at least not always in the 
same way. Wecan’t do more than put it down in black 
and white, and must leave its interpretation or under- 
standing to the individual, but it is surprising how 
often the same words are misunderstood in all honesty . 
and intent. 


bis? 
a 
ee 


A case such as this has just come up, as the follow- 
ing letter shows. We ask that you refer to THE CAN- 
NING TRADE of March 24th, page 6, if you are inter- 
ested in this discourse. 


For the record we repeat the letter just received 
from U. S. Inspected Foods: 
“Dear Mr. Judge: 


“On page 10 of the March 17, 1947 issue of THE 
CANNING TRADE, the following announcement was 
made: ‘Forty-seven companies operating fifty-nine 
plants will pack processed fruits and vegetables under 
the Continuous Inspection of the Department of Agri- 
culture in 1947 according to the latest list of plants 
approved for this service. Plants operating under this 
service are permitted to use the USDA seal and the 
grade designation A, B and C.’ 

“Because our records and the January 15, 1947, 
USDA list of plants approved to Pack Processed Fruits 
and Vegetables under Continuous Inspection, show 
eighty-five companies operating one hundred and eight 
plants approved for this service, we are at a loss to 
understand the above quotation from your publication. 

“In checking with the processed Products Standardi- 
zation and Inspection Division of the USDA on the 
matter they reply, ‘The article in THE C(NNING TRADE 
on the announcement of only forty-seven companies 
and fifty-nine plants that will pack processed fruits 
and vegetables during 1947 is erroneous... if taken 
from the January 15, 1947, list, it’s possible that they 
may have counted only those plants on the face pages 
and not on the reverse side. During March they (CAN- 
NING TRADE) were sent a list of plants and an accom- 
panying letter which included four additional plants 
that had been subsequently approved.’ 

“You will also be interested in this comment made 
by one of our members which well expresses our own 


feeling on the editorial ‘End of the Trail’ which ap- ° 


peared in the March 24 issue of the Magazine: ‘This 
editorial, quoting “Brand names” circular to the effect 
that grade labeling is a “dead cock in a pit,” of course 
is nothing out of the ordinary coming from the pro- 
fessional opponents of grade labeling, but we do think 
THE CANNING TRADE has a rebuke coming for appar- 
ently siding with them by using this as an editorial, 
particularly in view of the weakness of the arguments 
advanced.’ 

“Knowing how literally the readers of CANNING 
TRADE look to your dependable publication for facts 
and trends we feel sure you will accept our comments 
in the spirit of helpfulness, as they are intended. 

Sincerely, 


U.S. Inspected Foods Educational Service, Inc.” 


STANDARDS—Just now the study is on to desig- 
nate standards for canned corn. And the drive is on 
to standardize everything in the canned foods line and 


to what end? Commonality! Sure, the buyers and 
brokers must have some sort of a standard to measure 
deliveries of canned foods, or rather to find fault with 
deliveries, but wouldn’it it be a sad spectacle if «|| 
canned foods were produced upon a uniform standari, 
each can exactly alike for the given product? And all 
packs alike. What would become of the ability of the 
chef, or of the canner who puts personal effort into 
his standard, so called, to please what he has found 
out the consuming public likes. 


When the writer decided to put into book form the 
formulae which we had been supplying upon request, 
and which is now known as “A Complete Course In 
Canning,” the Pater warned us that it was a dangerous 
proceeding, since every mother’s son has his own ideas 
as to taste and style, and so we could expect to run into 
serious complaints if we printed formulae in book 
form. But we were young and inexperienced then— 
and probably hard headed in refusing to be stopped 
by more mature wisdom—but in truth rather tired of 
typing formulae endlessly on one of the first type- 
writers invented—and we went ahead with the publi- 
cation of the first edition of ““A Complete Course In 
Canning.” That was more than 40 years ago, and the 
book is now in its 7th revised edition, but in all that 
time we have received very, very few complaints, and 
not one of them which could sustain its claim. That 
does seem contrary to human nature. 


But the point we are making is that individual initia- 
tive must not be thwarted or all formulae standardized 
if we expect preserved foods to retain their hold upon 
public favor. The individual remains a cook unto him- 
self, and always will, but he is not above using the 
cookbook to be sure he is right. And a great credit 
goes to the canners of the country, spread out over 
this whole continent, for a job mightily well done, in 
supplying foods as the consumers most surely seem to 
like. They have supplied these in more or less similar 
form but through them all runs a thin thread of per- 
sonality, and when a canner loses that touch he had 
better get out of the business. You wonder why famous 
Chefs go on year after year, and though copied or 
imitated, never seem to lose their reputation. That 
is because eating is the greatest game the human being 
plays, and in our hurry-up days time to study w ys 
and means of preparing the foods differently se cms 
to be lacking, and the great mass is glad to have ‘iis 
done for it, just as the army chow, though cussed, was 
eagerly devoured. But this does not mean that there 
is not room for the individual canner with the abi:ity 
to make his output just a little more tasty. He is 
wanted and wanted badly, and we hope he turns up, 
in myriads. The Standards can stand it!! 
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TIDEWATER CANNERS MEET 


Directors of Virginia Canners Association guests—Merger plans progress 
—Quality practices in the canning of tomatoes—Disease control starts with 
the seed—Virginia’s stream pollution law 


Perhaps the most important business 
done at the recent meeting of the Tide- 
water Canners Association, Inc., held at 
tichmond, April 2, was the furtherance 
of the amalgamation of this Association 
and the Virginia Canners Association. 
The subject was discussed at a directors 
luncheon meeting presided over by Presi- 
dent Earl Daniel of the Tidewater group. 
Representing the Tidewater Canners 
were President Daniel, Deltaville; Vice- 
President Charles E. Stuart, Montross; 
Secretary J. C. Bigger, Farnham; and 
Directors Robert A. Harris, Jr., Kinsale; 
Marvin Smith, White Stone; J. R. Hun- 
ter, Reedville; H. D. Booker, Lottsburg; 
and A. B. Garner, Lewisetta. Delegates 
from the western part of the state, rep- 
resenting the Virginia Canners Associa- 
tion included President S. G. Wimmer, 
Christiansburg; Vice-President G. H. 
Burkholder, Thaxton; Secretary S. B. 
Iluff, Roanoke; and Directors E. S. Mar- 
shall, Roanoke; L. W. Garst, Roanoke; 
and E, C. Firestone, Troutville. J. M. 
Davidson, President of Piedmont Label 
Company, and your truly completed the 
assembly. 

It should be pointed out that there 
were no objections to the proposed mer- 
ger. After considerable discussion of, the 
benefits of one strong organization as op- 
posed to several weak ones, it was de- 
cijed that each secretary canvas his 
membership to ascertain the number of 
causes represented by each association. 
The same information will be obtained 
from non-members in order to establish 
a potential. Committees to be appointed 
by each president will meet in the near 
fulure to draw up a proposed budget, 
es‘ablish aims and iron out the details. 
“he results will be presented to a joint 
meting of the two assocations next fall. 


Q ALITY IN CANNED TOMATOES 


veroy V. Strasburger of the firm of 
S: asburger & Siegel was the first sched- 
ul d speaker on the program. Unable 
to attend because of sickness, Mr. Stras- 
bu ver forwarded a prepared paper out- 
li: ng important steps necessary to ob- 
ta 1. quality canned tomatoes. The paper 
w.. read by Colonel W. R. Phelps of the 
P |mont Label Company. It appears 
el. where in this issue. 


DISEASE CONTROL 
‘. Harold T. Cook, plant pathologist, 


— 


sinia Truck Experimental Station, 
N. folk, spoke of the control of late to- 
mo blight and other plant diseases. 
D:. Cook was quick to point out that in 


Th CANNING TRADE 


April 14, 1947 


his opinion the threat of late tomato 
blight had been highly overemphasized. 
The odds against recurrence in ’47, he 
said, are better than 30 to one. It is 
hardly advisable to spray every year as 
a precaution against the threat, he said, 
but he did advise that canners have the 
equipment and necessary fungicide on 
hand should it become necessary to use 
them. 

Only partial control of other tomato 
diseases is obtained by spraying or dust- 
ing. The best possible control of tomato 
diseases is to obtain disease free certified 
seed, treat and plant it in good clean 
soil. Make it a point to visit and know 
your Georgia grower so that you may be 
assured of receiving healthy and vigor- 
ous plants. 


QUALITY AND PRICE 


The Hon. Charles F. Unruh, canner 
and member of the Virginia Legislature, 
warned canners that if they hope to stay 
in business they had better be prepared 
to pack quality tomatoes at a top of 
$1.00 to $1.25 a dozen. He pointed out 
the economic similarity of this coming 


packing season with that of 1930 and 
forcibly reminded them of the many 
casualties of that season. Mr. Unruh 
didn’t mention the present plight of 
frozen food packers but he might have. 
And they had just as many warning 
signs prior to the ’46 packing season as 
the canned foods packer has today. 


VIRGINIA WATER CONTROL LAW 

E. Blackburn Moore, Chairman of the 
Virginia State Water Control Board, ex- 
plained the nature of that law, passed 
last July, as it applies to the canning 
industry. The object, he said, is to keep 
clean the waters that are still clean and 
to gradually improve the condition of 
waters presently polluted. The program 
will be carried out with firmness but in 
such a manner that it will not work an 
undue hardship on manufacturers. Asked 
if tomato skins, peach pits or bean snips 
constituted harmful pollution, the answer 
was an unqualified “yes.” Moving pic- 
tures showing the damage caused by 
polluted streams and the advantages of 
clean waters, were part of the program. 


WARD BOWER RETIRES 


After 47 years of continuous service 
in fisheries work for the United States 
Government, Ward T. Bower has retired 
as Chief of the Division of Alaska Fish- 
eries of the Fish and Wildlife Service, 
it was announced April 3 by Albert M. 
Day, Director of the Service. Mr. Bower 
has been located in Chicago since 1942 
when the headquarters of the Service 
was moved from Washington to that 
city. 


“Ward Bower leaves a magnificent 
record of achievement in the field of con- 
servation, and his retirement will be dis- 
tinetly felt,” said Mr. Day. “His is the 
longest record of continuous service in 
Federal fisheries work. In his years of 
duty, he has become a specialist on 
Alaska, and an authority on the aquatic 
resources of that great Territory. Under 
his administration the North Pacific fur 
seal herd has increased from 125,000 ani- 
mals in 1911 to more than 3,300,000 to- 
day, and through wise management dur- 
ing this period of growth, about 1,300,000 
sealskins have been taken from surplus 
male animals to enrich the Treasury of 


the United States by more than 10 mil- 
lion dollars. 


“This outstanding accomplishment in 
the field of wildlife restoration is only 
one of the monuments to Mr. Bower’s 
tireless devotion to the cause of conser- 
vation,” continued Mr. Day. “In addi- 
tion, he has had a guiding hand in the 
development and management of the 
valuable salmon and other commercial 
fisheries of Alaska, directing and encour- 
aging the research on which has been 
based legislation and regulations de- 
signed to maintain them forever at a 
high productive level. This is an envi- 
able record for which Mr. Bower is de- 
serving of the highest praise.” 


GF ADVANCES WAGNER 


Richard M. Wagner, formerly person- 
nel manager at the Gloucester plant, has 
been named personnel manager of the 
General Seafoods unit of General Foods 
Corporation at the Boston Fish pier. Mr. 
Wagner joined General Seafoods at 
Gloucester in 1942. He was named per- 
sonnel manager of that unit in 1944. 
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HIGHER QUALITY CANNED TOMATOES 


The individual canner is responsible for quality—Good raw stock, quick 
and proper handling are principal factors inbetter quality tomatoes. 


The pack of high quality staple canned 
foods need not be restricted to any spe- 
cific state or territory. It is true that 
some sections produce greater quantities 
and better quality of fruits and vege- 
tables than others by virtue of their cli- 
matic conditions or cultural practices. 
But in the main, the question of main- 
taining high quality rests with the indi- 
vidual canner. It is a matter of focus, 
direction and effort. Quality grades are 
not static and over the years we have 
seen a steady improvement of quality 
that has come about largely through can- 
ner education. Tomatoes that are graded 
as U. S. Grade C today by the Produc- 
tion and Marketing Administration of 
the U. S. Department of Agriculture are 
far better than the regular commercial 
standards of 1931. 


SETTING YOUR SIGHTS FOR ’47 

It appears necessary for any canner 
operating in 1947 to pay particular at- 
tention to the maintenance of high qual- 
ity in his pack and to the streamlining 
of his production so that costs may be 
reduced through greater efficiency of op- 
eration and by the proper buying of raw 
stock. It will be well to bear in mind 
the following points: 


1—Purchase good raw stock, buying if 
possible on grade so that you get what 
you pay for. You will find that you can 
handle many more baskets of large toma- 
toes per day than small ones. Tomatoes 
that have a diameter of 2%4-3 inches will 
average 5500 per ton. Tomatoes that 
have a diameter of 214-2%4 inches will 
average 7800 per ton. Tomatoes that 
range from 2-2% inches in diameter will 
average 12,300 per ton. In other words, 
the same number of women will peel 
more than twice as many baskets of large 
tomatoes per day as they will small ones. 
There is some discussion at this time as 
to what you should pay for tomatoes this 
year. Indiana will probably average 
about $16.00 for No. 2’s and $24.00 for 
No. 1’s. The price of fruit that is con- 
tracted for on an ungraded basis will 
be approximately $2.00 per ton less than 
last year in most localities. The price 
in New Jersey, Delaware and Maryland 
will probably remain at the same level 
as 1946. 

2—Do not buy or contract for more 
tomatoes than you can use in a day. 
When tomatoes are stored in baskets at 
the factory they show a material change 
in quality. In some tests that were run 
several years ago, a load of tomatoes 
graded 70% U.S. No. 1’s and 30% U. S. 
No. 2’s when they were delivered and at 
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By LEROY V. STRASBURGER 
Strasburger & Siegel, Baltimore 
Before a meeting of the Tidewater 
Canners Association, Richmond, 
Virginia, April 2, 1947 


the end of 30 hours of proper storage 
graded only 58%—No. 1’s, 30%—No. 2’s 
and 12% culls. The yield in cases per 
ton depends upon the quality of the fruit 
that you are using. A ton of U.S. No.1 
grade fruit should produce not less than 
39 cases of peeled tomatoes while a ton 
of No. 2 grade fruit will produce only 
about 33 cases. 


3—Care should be taken to see that 
the tomatoes are properly washed, sealed 
and peeled. It is up to you to make an 
example of those peelers who do ineffec- 
tive jobs. This year with a better situa- 
tion in the labor market it will probably 
prove highly effective to get rid of ineffi- 
cient and careless workers. 


4—Proper fill—lIt is important to see 
that cans are properly filled, maintaining 
a uniform headspace for either hot seal- 
ing or vapor vacuum seals. 


5—Cans must be adequately processed. 
Under normal conditions tomatoes that 
are air cooled should be processed until 
the minimum temperature of the center 


of the can is at least 175°F. For toma- 
toes that are water cooled, the minimum 
temperature reading after processing 
should be 185°F. There were some cases 
last year where such temperatures were 
obtained and spoilage still developed. In 
most instances this was due to an exces- 
sive contamination contributed by _in- 
sanitary plant conditions. 

6—Cooling.—The cans should be ware- 
housed so that they cool rapidly and ef- 
fectively. 


7—Coding.—Cans should be coded so 
that it is possible to identify the pack of 
each day. If the plant capacity is large 
a division should be made so that each 
1000 cases are identified by a different 
code. In cases of spoilage, change of 
quality, or seizure it is possible to re- 
strict the loss to small increments of the 
pack. 

Buyers will require a normal supply 
of canned tomatoes in 1947. There should 
be little difficulty in selling fancy and 
extra standard canned tomatoes at a 
profit. Standard tomatoes will be highly 
competitive and the profits that arise 
from their sales will depend entirely 
upon the maintenance of a low raw stock 
cost, high yield in cases per ton and low 
labor costs. But why produce standard 
tomatoes? 


SWEET CORN HAD LESS INSECT 
INJURY IN 1946 


During 1946 sweet corn grown in the 
Empire State suffered less than the 
usual amount of insect injury, Dr. L. A. 
Carruth, entomologist at the Experiment 
Station at Geneva told canning crop 
growers recently. 

Most of the observed damage resulted 
from the inroads of the corn earworm on 
Long Island and in the lower Hudson 
Valley and from scattered injury by the 
European corn borer to early market 
sweet corn at various upstate points. 
Sweet corn harvested later in the sea- 
son, including the large acreage grown 
for canning, was singularly free from 
serious insect injury in 1946. 

The European corn borer has seldom 
been sufficiently abundant to justify the 
use of insecticides in plantings of late- 
maturing sweet corn grown in central 
and western New York for canning or 
freezing, said Doctor Carruth. Early- 
maturing sweet corn grown for market 
has frequently suffered serious borer in- 
jury which may be profitably controlled 
by the use of insecticides. Excellent re- 


sults have been obtained following the 
application of dusts containing 40 per 
cent Ryanex or 3 per cent DDT. DDT 
dusts should be used only with extreme 
caution because of the danger of a 
poisonous residue problem, particularly 
where stalks are to be fed te livestock. 
Four treatments at 5-day intervals are 
recommended, starting when the ‘irst 
corn borer eggs have begun to hatcl in 
appreciable numbers. At that time the 
plants are usually 18 to 24 inches high. 

The corn earworm is seldom a jrob- 
lem where sweet corn is grown for .an- 
ning in central and western New York, 
stated Doctor Carruth. Where this est 
proves troublesome in market corn a: vas, 
however, the best control is the use °f a 
heavy mineral oil containing pyreth: ins, 
dichlor ethyl ether, or styrene dibro1 
applied with a special applicator a! the 
rate of 15 drops per ear after po! .na- 
tion is completed. Suitable oil-insect cide 
mixtures may be purchased com er- 
cially. DDT has not given satisfac ory 
corn earworm control under practical 
field test conditions, altho it has .een 
shown to be a potent earworm poise” In 
the laboratory. 
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TRI-STATE SPRING MEETING 


Every Tri-State canner and allied in- 
dustry man, and his brother, were on 
hand for the Annual Spring Convention 
of the Tri-State Packers Association at 
the Lord Baltimore Hotel this week. And 
they had every reason to profit im- 
mensely from the well rounded program 
presented by Secretary Cal Skinner. 
Speakers on the various programs were 
of the very highest calibre possible to 
obtain, each man an expert in his par- 
ticular field. 


MANPOWER 

Even though manpower this coming 
year does not promise to be nearly as 
great a problem as it-has been in the 
past several years, this meeting never- 
theless was important. It is generally 
agreed, because of the seasonal nature of 
canning, that canners the country over, 
except in a few isolated spots, will be 
unable to obtain local labor for the job 
They must rely on migrant labor. 

The U. S. Employment Service is at 
present on the verge of bankruptcy. The 
House has already passed legislation to 
cut their appropriation 77 per cent and 
the Bill is now in the hands of the 
Senate. If this cut is sustained by that 
body, the activities of the National group 
will, of course, be very limited. The 
stute groups, however, promise that by 
working together they should be able to 
supply canners with needed help. Repre- 
sentatives from state bodies informed the 
Tri-State canners that there is an ample 
supply of this migratory labor, mostly 
from the states of Virginia, West Vir- 
gina, North and South Carolina, but 
the: a great deal of cooperation on the 
par of the canners is indicated. The 
bic-vest draw-back in inducing this help 
to ome to this area seems to be the lack 
of >roper housing facilities. Because 
th’ type of labor would seem to be more 
or oss permanent, the canners are urged 
to install good, clean, tidy housing 
fav cities. 

iny other phases of manpower were 
dis issed. In-plant feeding is generally 
ve: helpful. Particular emphasis, how- 
ev. was placed on the necessity of doing 
a. od job or not at all. Through the 
cou. cesy of Owens-Illinois Glass Com- 
par a moving picture was shown 
po! ing out the benefits of proper in- 
dov ination for new employees. Another 
spe ser discussed the merits of the in- 
cel ye system. 
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ACCOUNTING 


For the past ten or twelve years the 
Association has been toying with the idea 
of a uniform cost accounting system. 
During the war the Tri-State area, and 
many other canning areas, too, came face 
to face with the falacy of having inac- 
curate and inadequate cost figures. It 
has been reliably reported that many 
thousands of dollars were lost to the in- 
dustry because it could not prove to OPA 
the actual cost of packing a particular 
commodity. It has been said that Cali- 
fornia gained many advantages over the 
rest of the country because they did have 
accurate costs. With the return of com- 
petitive selling it would seem even more 
important for an individual canner to 
know his costs. 

The Association has been fortunate in 
finding an expert accountant very much 
interested in the canned foods industry. 
Major Douglas G. Colley, Accountant 
Engineer, who gained a great deal of 
experience with the canned foods indus- 
try after three years’ service with OPA, 
informed the canners that he could set 
up a uniform method of determining 
costs. The plan is to take each individual 
canner as a unit, make recommendations 
to him and service the account at a small 
nominal charge. Quite a number of can- 
ners signified their willingness to sup- 
port the plan. Meetings of smaller 
groups will be held in the near future to 
go more into detail and get the plan into 
operation. 


PEA MARKETING PANEL 

Watson Rogers, President of the Na- 
tional Food Brokers Association, had 
with him a staff of experts, including E. 
N. Ruesswig, well known for his excep- 
tional work in his purchase of canned 
foods for the Army; E. W. Peterson, 
National Chairman of the National Food 
Brokers Association. 

A lively discussion was held on the 
present and future prospects of selling 
standard Alaska peas, a_ product for 
which this area is well known. It was 
brought out that buyers for the past 
several months have only been interested 
in the higher quality peas and that the 
carry-over would undoubtedly be made 
up largely of the lower grades. Although 
there is a definite market for standard 
peas as such, it was pointed out that if 
the 1947 pack runs heavily to these lower 
grades, there might be just too many for 
orderly marketing. Prices would, of 


Discuss manpower situation—Uniform accounting system——Human rela- 
tions—Merchandising—Commodity group meetings held. 


course, suffer, and it might be very difti- 
cult to obtain cost for these items. In 
recent weeks there has also been evi- 
dence that foreign markets will not be 
too willing in the future to accept the 
sub-standard grade. Canners were ad- 
vised, then, to pay particular attention 
to quality. If necessary, hire some extra 
field men, cut the peas when they are in 
the higher stages of quality, and do 
everything possible to reduce the pack 
of the lower grades. 


HUMAN RELATIONS 

Most business men of America today 
will scoff at the idea that anything is 
more important in business than produc- 
tion or sales. Canners listened to Thomas 
R. Reid, Manager of the Human Rela- 
tions Department of McCormick & Com- 
pany, Baltimore spice and extract manu- 
facturers and were thoroughly convinced, 
we believe, that human relations is just 
about the most important aspect, not 
only of business, but of the American 
system of free enterprise. America, he 
said, is fighting a last ditch battle to 
preserve this system of economy. In 
every other country of the world social- 
ized industry has taken root because 
business men have failed in their respon- 
sibility to people. By recognizing this 
responsibility and including workers in 
the management of business, business 
men of this country can profit immea- 
surably. The multiple management sys- 
tem which has been in effect at MeCor- 
mick & Company for the past 15 years 
has resulted in the thorough satisfac- 
tion and enthusiastic support of per- 
sonnel. 

The effective manner of delivery and 
the important message conveyed by Mr. 
Reid will not soon be forgotten by his 
audience. 


MERCHANDISING 

President Watson Rogers of the Na- 
tional Food Brokers Association outlined 
the importance of merchandising in the 
coming months. The industry has done 
a good job of selling canned foods to the 
distributor. The present situation, he 
pointed out, calls for support in moving 
these goods on to the consumer. Retail 
helps are the order of the day, he said. 
Members of the brokers association stand 
ready and willing to help the canners in 
this respect. They have adopted the 
slogan “Don’t overlook processed foods, 
the real backbone of your business” and 


(Please Turn to Page 24) 
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SANITY RETURNING BUSINESS 


As exemplified in the radio programs—Charting the cost of consumer 
advertising—Weigh well premium plans—Make your own decision 


By BETTER PROFITS 


Yes, the gravy train has passed! But 
definitely! One after another the high 
priced radio programs are leaving the 
air lanes and lower priced air shows tak- 
ing their places. After first World War 
we experienced the same cycle. At first, 
war profits needed to be spent instead 
of being paid to Government in income 
taxes in order that principals might reap 
at least some tangible benefits from the 
outlay. Some may remember in the 20’s, 
Rice Leader’s of The World, much insti- 
tutional advertising and so forth. In 
our day huge sums are spent on radio 
programs, bolstered by outstanding guest 
stars at five thousand for fifteen minutes 
time. Sanity returned to business with 
reduced profits in trade in the past, it 
will do so again. 

In the meantime, time tried aids to the 
retention of continued consumer demand 
will be promoted vigorously as long as 
human nature is what it is. One of the 
many hazards to be met and overcome 
by the canner in the years to come will 
be various plans for the benefit of the 
purchaser, and, of course, of financial 
worth to the promoter. Already canners 
are being approached with various plans 
meaning more or less to each and are 
being accepted according to the force and 
logic of sales presentations. Some of 
these will survive, prove to be of a great 
deal of worth and will be retained over 
long periods. 


PREMIUM SALES 

A brief survey of types of premium 
sales and merchandising support should 
prove to be of benefit to readers anxious 
to provide added sales assistance to 
dealers. Any such survey should make 
clear at the start that scarcely any pre- 
mium plan of sales help establishes a 
contingent financial liability that does 
often cloud a clear financial picture of 
a corporation’s net worth. I know, actu- 
aries will tell you within an acceptable 
percentage picture, the percentage of 
your total sales that will be necessary to 
set aside to take care of this liability, 
but it will be well to know at the start, 
that such liability will be ever present 
as soon as you have adopted it. It is 
well too, we remember that at present, 
all such plans for building sales are a 
thing of the past. Also, that in years 
gone -by, one after another of the manu- 
facturers, once quite dependent on some 
premium plan for building sales, has 
seen fit for very good reasons, to aban- 
don such support. Taken altogether, it 
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still seems best that premium plans for 
supporting sales of canned foods had 
best be adopted only after fullest con- 
sideration and complete counseling. 

If you are determined to attempt sup- 
port of merchandising plans by means of 
premium payments of some sort, deter- 
mine whom you wish to assist most, the 
consumer in thinking first of your 
brands,.or the retail distributor. Years 
ago some astute manufacturer or packer 
thought that if he might cause some 
retail sales person to think first of his 
goods, sales would be accelerated. Ex- 
perience proved the soundness of his 
reasoning, as a result you formerly saw 
various canners and principals placing 
“case coupons” in shipping containers. 
The theory of such support for sales is 
simple. If the owner of the merchan- 
dise learned he might secure for himself, 
at slight cost if any, various articles of 
use and value in the store or home, he 
soon began to unconsciously stress sales 
in the products carrying such case cou- 
pons. On occasion, the store manager 
in larger establishments fell heir to the 
coupons and he in turn took pains in 
seeing that the goods thus identified were 
opened and displayed to the best advan- 
tage in order that sales at retail might 
be accelerated and premium earnings in- 
creased, This plan of sales stimulation 
may be kept comparatively simple or you 
may make it as elaborate as you wish. 
For instance, ten coupons, one each from 
ten cases of twenty-four cans of corn 
might secure a case opener costing the 
dealer from one to two dollars if bought 
outright. This is the simplest form of 
coupon redemption, that of offering at 
one time a single article as a premium, 
never more than four or five. These are 
often kept in the category of implements 
or appliances common to the operation 
of retail stores. Later, if the plan is to 
be elaborated on, a dealer’s premium 
folder, leaflet, catalogue, may be pub- 
lished. As soon as this coverage on pre- 
miums available is adopted, you can see 
where the contingent liability increases. 
In any such event, it should be found 
important to keep a record of coupons 
issued and redeemed. Sooner than you 
realize, a percentage figure covering re- 
demption costs per shipping unit will 
have been arrived at. 


THE OPERATION 


The packer of foods for infant feed- 
ing may publish a “Baby Book” costing 
too much for general distribution but of 


interest to mothers in general. The ac- 
tive sale of baby and junior foods being 
for only a comparatively short period, 
it admittedly might be important for a 
packer of such foods to attract as con- 
sistent a use of his foods as possible by 
any interested mother. Now here you 
should consider a slight variation from 
usual procedure if interested in supply- 
ing a “Baby Book” to a mother using 
your foods for infant feeding. Ordinarily 
one offering something of value to a 
user of a product carrying a premium 
coupon will make the accumulation of 
premiums as easy as possible, spreading 
the possible time for accumulation over 
as long a period as possible. In the case 
of the baby foods, the offer should be 
such as to be attainable within a short 
time of commencement, placing the de- 
sired premium in the hands of the re- 
cipient while the interest in securing 
such a premium is highest. Should you 
decide to publish an elaborate cook book 
to be given away on the redemption of 
a fixed number of coupons, the amount 
of those needed may be quite a bit larger 
inasmuch as it is believed the average 
housewife interested in cooking never 
has too many good cook books. 

Certain legal advice is necessary in the 
preparation of the coupon in the first 
place. Phraseology, total liability, neces- 
sary cash redemption value in some 
states and various other legal phases 
of the matter should be carefully gone 
into and instructions of your legal ad- 
visor carefully followed. This is equally 
good advice to follow when offers «re 
made to forward certain premiums after 
receipt of a certain number of labels. 

Of course, as‘one gets into the whole 
matter of premiums, it will develop tat 
where a principal has well developed 
distribution in large markets, it svon 
becomes advisable to have a local show- 
ing of available premiums. This may be 
accomplished in some instances throvgh 
co-operation with some other manu‘ 
turer working along like lines. Or o:e’s 
own premium depot may be establis’ ed. 


DECIDE FOR YOURSELF 

Writing frankly, I would be very m ‘ch 
disappointed if any canner were to eel 
I am recommending the adoption of « »\Y- 
thing more than some extremely si: 
plan of coupon merchandising and re- 
demption, if any. I am simply discus-ing 
some of the elemental phases of suc) a 


(Please turn to page 24) 
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CANNING TRADE 


CURIOSITY—at miles per hour! 


Pictured above are eight frames which 
a high-speed movie camera has taken of 
a bursting can. 


The can itself is in a machine built for 
the purpose of seeing how much  pres- 
sure is needed to make the seams of con- 
tainers fail. 


And the pictures show us just how and 
where the event occurs. 

We take pictures like this because we're 
curious. In this case, our curiosity travels 
as fast as 70 miles per hour, or 4000 ex- 
posures per second, 


You’ve got to be eager to know, if 
you're determined to be the leading can 
maker in the world. 


Cat killers ... 


For you've got to look under every stone 
... tramp up every scientific alley of in- 
vestigation . . . have the curiosity that 
kills cats, but makes good scientists . . . 
if customers are to be served well. 

This same attitude and habit of mind 
applies to everything that’s done at the 
General Research Laboratory of Ameri- 
can Can Company at Maywood, Lllinois. 


Solder, enamel, steel, tin, and sealing 
compounds get the same thorough going 
over. Processing techniques are being 
continually investigated and improved. 
Fundamental research in the nutritive 


values of canned foods proceeds daily. 
Why? 

Why all this? Because metal containers 

play such an important part in American 

life that they’re almost taken for granted. 

We feel, therefore, that we have an 


obligation to make the best metal con- 
tainers possible. 


AMERICAN CAN COMPANY (canco) NEW YORK - CHICAGO - SAN FRANCISCO 


NO OTHER CONTAINER PROTECTS LIKE THE CAN 


Visit our booths at the Packaging Exposition in Philadelphia, Pennsylvania. April 8-11. Booths $52-#58.. 
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GRAMS INTEREST 


CANNERS ON RESEARCH 
COMMITTEE 


Herbert F. Krimendahl, Stokely-Van 
Camp, Ine., Indianapolis; Dr. Frank 
App, Seabrook Farms, Bridgeton, New 
Jersey; and J. F. Dezauche, Okelousas, 
Louisiana; were appointed members of 
the Vegetable Research Advisory Com- 
mittee which will represent the vegetable 
growing and processing industry in the 
development of programs under the Re- 
search and Marketing Act of 1946. The 
Committee, together with those pre- 
viously named for other commodities, 
will study the needs of their respective 
fields for new research under the terms 
and conditions of the Act. The vegetable 
industry is interested in perfecting 
better cultural, harvesting, shipping, 
processing and storage methods needed 
in the further progress of the fresh, 
dried, canned and_ frozen vegetable 
industries, 


BUY OZARK PLANT 


E. A. Nicholson, Alvin Phillips and 
Ray Phillips have bought the Jaspar 
(Ark.) Canning Company from Guy A. 
Moore. The new owners expect to add 
facilities for the canning of berries, 
beans and other products, as well as 
tomatoes. 


CANNED POULTRY REPORT 


The quantity of poultry canned or used 
in canning during the year 1946 totaled 
125,197,000 pounds compared with 146,- 
587,000 pounds for the year 1945. The 
quantity used during February 1947, the 
latest month for which figures are avail- 
able, totaled 7,423,000 pounds, which was 
36 per cent less than February a year 
ago, the Bureau of Agricultural Econom- 
ics reports. This was the smallest Feb- 
ruary quantity in the five years of 
record. Of the February total 7,160,000 
pounds were chicken and 263,000 pounds 
were turkey. 


H. W. RIDGWAY DIES 

Harold W. Ridgway, 62, Manager of 
the Rosendale plant of Central Wisconsin 
Canneries, died on Sunday night, April 
6, following a heart attack. Mr. Ridg- 
way, who had been plant manager at 
Rosendale for about 25 years, is sur- 
vived by his widow, Ruby Clark Ridg- 
way, and by one son, Keith, who resides 
in Chicago. 


PLANT SANITATION COURSE 

A two day short course on plant sani- 
tation, sponsored by the National Can- 
ners Association, will be held at the Clay- 
pool Hotel, Indianapolis, April 21 and 22. 
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CURTICE PLANT PROGRESS 


The new $500,000 Curtice Brothers 
Company plant now being constructed 
on the outskirts of Rochester, N. Y., is 
expected to be ready for operations the 
last week in August for the processing 
of tomatoes. Present plans call for the 
warehouse section to be ready for use by 
June 1 with the installation of equipment 
in the new plant to get under way by 
July 1. The company,is also making an 
$150,000 addition to the Mount Morris 
plant for the canning of beets and the 
expansion of facilities for the processing 
of corn and peas. The company recently 
moved its offices into the Baltimore & 
Ohio Railroad office building at 155 
Main Street West. To celebrate the move 
from the old plant to the new location 
the company declared a bonus of two 
weeks’ pay to all regular employes. Key 
employes also shared in a_ stock dis- 
tribution. 


FOOD TECHNOLOGISTS 
TO MEET 


The Seventh Annual Meeting of the 
Institute of Food Technologists will be 
held at the Statler Hotel, Boston, Massa- 
chusetts, June 1 to 4, 1947. 


CHANGES IN GLF FARM 
PRODUCTS 


James Crolle, Manager of the G.L.F. 
Farm Products, Ine., plant at Blooms: 
burg, Pennsylvania, will this year man- 
age the company’s operations at Mace- 
don, New York. Richard Porteus, for- 
merly Manager of the firm’s Clyde, New 
York plant, will succeed Mr. Crolle at 
Bloomsburg. Shuyler Hibbard, former 
Manager of the Macedon plant, has been 
made Processing Supervisor at the com- 
pany’s plants at Bloomsburg, Pennsyl- 
vania, Clyde and Macedon, New York. 


INDUSTRIAL WASTE 
CONFERENCE 


An Industrial ‘Waste Conference for 
the benfit of Indiana canners will be held 
at Purdue University, May 21 and 22. 
The confernce will deal with sewage dis- 
posal and waste reclamation. 


HENRY H. JONES DIES 


Henry H. Jones, Secretary and Gen- 
eral Manager of the Columbia Canning 
Company, Cambria, Wisconsin, died at 
his home in Cambria Monday night, 
April 7, following a heart attack. Mr. 
Jones, who was 64 years old, had been 
connected with the Columbia Canning 
Company for the past 27 years. He is 
survived by his widow and two sons, one 
of whom, Graydon, was associated with 
him in the canning business. 
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HAL W. JOHNSTON MOVES UP 
AT STECHER-TRAUNG 


At its annual meeting held in March, 
Stecher-Traung Lithograph Corporation 
promoted Hal W. Johnston to the office 
of Executive Vice-President and Directo: 
of Sales. Mr. Johnston has been affiliated 
with the corporation for more than thirty 
years. He held the posts of Sales Man- 
ager and Vice-President of the Trauny 
Label & Lithograph Company at San 


HAL JOHNSTON 


Francisco; and, in 1933, following the 
merger of that company and the Stecher 
Lithographic Company, he was appointed 
Vice-President and Director of Sales. 

The new Executive Vice-President will 
continue to reside in Rochester, New 
York, from which point he will supervise 
sales and promotional activities of the 
San Francisco and Rochester Divisions, 
as well as the concern’s export sales. 

Mr. Johnston is a member and former 
director of Packaging Institute; a direc- 
tor and former President of the Label 
Manufacturers National Association; 
and at present is Regional Director of 
the National Federation of Sales Execu- 
tives. He has been a faithful participant 
in trade meetings of advertising, sa'es 
promotion, preserved food, produce and 
affiliated industries, and is well known 
throughout the United States, England 
and Western Europe. 

Other officers elected at Stecher- 
Traung’s annual meeting were: Lois 
Traung, Honorary Chairman of ‘he 
Board; Leslie H. Jackson, Chairman of 
the Board; Charles W. Weis, Jr., Presi- 
dent. Ralph C. Wrenn was elected Vice- 
President in charge of the San Franci: co 
Division and will be made a directo: of 
the corporation at a special meet iz 
called in April. Leo P. Blank was «p- 
pointed Sales Manager and Phil P. Ps ke 
was named Manager of Sales Promo! ion 
for the San Francisco Division. Fred 
C. Herzog was appointed Sales Man::er 
and W. Bayard McCoy was named JM iin- 
ager of Sales Promotion for the Roc!es- 
ter Division. 
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WHAT'S BACK OF A QUALITY PACK? 


Two things are back of every pack by Schuckl 
& Co., Inc. First, the realization that in every 
grade of canned goods, it’s quality that sells. 
Next, the determination to pack that quality 
for you. 


Looking at the Schuck] operation, you find 
an 18-acre plant... a streamlined modern 
unit. You see Schuckl’s advantage in being 


located in the heart of the rich Santa Clara 
valley, famous for the superiority of its fruits 
and of its vegetables. 

You see how Schuckl’s skilled personnel 
takes every step to preserve the natural su- 
periority of these fine California fruits and 
vegetables to produce a better, more saleable 


product for you. 


SCHUCKL & CO.,INC. 


Sunnyvale, California 


HIGHEST QUALITY PACKS OF: Cherries, Apricots, Peaches, Pears, Fruit Cocktail, Fruits for Salad; 
Spinach, Asparagus, Tomatoes and Tomato Products; Rancho Soups, Old English Pork & Beans. 
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THE STORY OF CANNING IN 
“COMIC” BOOK 


The April issue of ‘True Comics” car- 
ries an authentic and fairly complete 
story of canning told in the familiar 
comic-strip fashion from basic materials 
supplied by the Can Manufacturers In- 
stitute. The title of the strip is “Safely 
Sealed” and tells the story from the first 
preservation of food by Nicholas Appert 
through to the use of the can for pre- 
serving blood plasma in World War II. 


FROZEN STRAWBERRY GRADES 


The Production and Marketing Admin- 
istration has issued new standards for 
grades for frozen strawberries to replace 
those in effect since July 1, 1944. Copy 
of the new draft may be obtained direct 
from PMA, U. S. Department of Agri- 
culture, Washington 25, D. C. 

Interested persons are given 20 days 
after publication in the Federal Register 
of April 9 to submit written data, views 
or arguments to the Hearing Clerk, 
Room 0308 South Building, U. S. Depart- 
ment of Agriculture, Washington 25, 
DC. 


SUGAR CONTROLS EXTENDED 


Sugar price and rationing controls 
have been extended by Congress to Octo- 
ber 31, 1947 and inventory control 
authority extended to March 31, 1948. 
The act transfers sugar control admin- 
istration to the Department of Agricul- 
ture, establishes a minimum allocation to 
home consumers of 35 pounds per year, 
with the provision that any excess sugar 
available to the United States over the 
International Emergency Food Counsel 
1947 allocation of 6,800,000 tons must be 
alloted to home consumers up to the rate 
of 50 pounds per year. 25,000 tons is 
specifically made available for hardship 
cases, new users, and those who have 
an unsufficient base period history. 


JERSEY CANNERS WANT 
MORE TOMATOES 


An additional 4,000 to 5,000 acres of 
cannery tomatoes to be grown under 
contract by New Jersey farmers are 
being sought by New Jersey processors 
this year, according to Lester C. Jones 
of Medford who is president of the New 
Jersey-Pennsylvania Tomato Growers 
Association. 

In 1946 the acreage of cannery toma- 
toes grown in New Jersey totaled about 
42,740 acres from which 230,800 tons 
were delivered to processors despite the 
serious outbreak of the late blight 
disease. 

Commenting on the announcement of 
the growers association, W. W. Oley, 
chief of the Bureau of Markets, pointed 
out that the contract prices for 1947 are 
$39 per ton delivered to plants for toma- 
toes grading U. S. No. 1, $28 per ton 
for U. S. No. 2 grade and nothing for 
culls. The prices quoted are the same 
as were paid by New Jersey canners in 
1946. 
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FMC APPOINTS JODIS 


Appointment of Joe F. Jodis as Man- 
ager of Food Machinery Corporation’s 
Texas Division has been announced by 
Company headquarters at San Jose, Cali- 
fornia. Mr. Jodis succeeds the late El- 
bert H. Crockett, FMC’s Texas Manager 
for many years, whose untimely death 
occurred last November. 

Mr. Jodis has been connected with 
FMC’s activities in the Rio Grande Val- 
ley for the past fourteen years. His 
headquarters is at Harlingen, Texas, 


JOE JODIS 


where the company has a well established 
plant and sales center devoted to supply- 
ing and servicing growers, packers and 
canners in the Texas area. 

Principal products handled by Har- 
lingen include citrus and vegetable pack- 
ing machinery, citrus juice extracting 
equipment, fresh fruit and vegetable 
processes, canning machinery, deep well 
turbine pumps and agricultural sprayers 
and dusters. Assisting Mr. Jodis is a 
well balanced sales and service organiza- 
tion, who contact all the growing dis- 
tricts of this great State. 


KING RESIGNS ANCHOR POST 


C. Dudley King, Vice President and 
Director of the Anchor Hocking Glass 
Corporation, and associated with the 
company since 1925, resigned as of April 
Ist, according to an announcement just 
released by Wm. V. Fisher, President. 
Mr. King, who is vacationing in Florida, 
disclosed that his plans for the future 
are indefinite. 


LIBBY MAKING READY 


In preparation for the coming season 
Libby, McNeill & Libby is installing new 
machinery for the canning of peas at 
the Janesville, Wisconsin plant, and 
making a number of changes in the corn 
canning lines. 


WEST COAST NOTES 


CANNER ON SANTE FE — The 
fifteen directors of the Atchison, Topeka 
and Santa Fe Railway Co., recently held 
a board meeting in San Francisco, Calif., 
the second time it has met here. Alfred 
W. Eames, president of the California 
Packing Corp., is a member of the board. 


NEW FIRM—The Patterson Products 
Corp. has been incorporated at Patter- 
son, Calif., with a capital of 300,000 
shares of no stated par, for the purpose 
of carrying on the business of canning 
tomatoes. Interested are Bernard Mar- 
tinsen, 244 California St., San Francisco; 
William Looper, Oakdale, and Giovannie 
Lococo, Modesto. 


ANOTHER FIRM—Kenneth B and 
Marjorie W. O’Brien have filed a state- 
ment to indicate they are engaged in 
business at Orville, Calif. under the firm 
style of the Kenmarti Olive Oil Co. 


EXPANDING—Nestle Milk Products, 
Inc., with a plant at Ripon, Calif., plans 
the erection of a soluble coffee plant 
here. 


BANK DIRECTOR—J. H. Tiedemann, 
of the wholesale grocery firm of Tiede- 
mann & MeMorran, San Francisco, Calif., 
has been elected a director of the Pacific 
National Bank. 


F & D FINE—Frank Scappatura, a 
dealer in olive oil at San Francisco, 
Calif., was fined $1,000 and put on a 
year’s probation for selling cottonseed 
oil as olive oil. Sentence was passed by 
Federal Judge Louis F. Goodman. 


DISTRIBUTORS NEWS 
JEWEL SALES SHARPLY UP 


Jewel Tea Co., Inc., Chicago, this week 
reported that its retail sales for the four 
weeks ended March 22 were $9,372,013, 
an increase of 61.4% over the compar- 
able weeks in 1946. 

Retail sales for the first twelve weeks 
of 1947 were $26,987,836, an increase of 
60.2% over the volume for the like period 
a year ago. 


CANNER APPOINTS BROKE! 


Hanover Canning Co. of Hanover, |’a., 
announces the appointment of the G. E. 
Butts Co., Ine., as its sales represe:ta- 
tives in the Buffalo, N. Y., area. 


JOINS SUN BROKERAGE 


Ken Sperbeck, sales director for ‘\ar- 
tin & Martin during the past ten ye.rs, 
is now associated with the Sun Bre. er- 
age Co., Chicago food brokers. 


PHILA. BROKER HONORED 


Samuel B. Blaskey of the J. C. Blas\ey 
Co., Philadelphia food brokers, has cen 
elected for a three-year term to the 
board of directors of the Crime Preven- 
tion Association of Philadelphia. 
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CRCO-AYARS FILLERS 


{| 


High Speed Liquid 
New Perfection Pea 
High Speed Universal 
High Speed Plunger 
Fruit and Vegetable 
Frozen Food Carton 


CRCO-Ayars Fillers—the Favorite 
for Speed and Economy 


80°% of the canned tomatoes, peas and beans produced 
in the United States are filled by CRCO-Ayars Ma- 


Svruper and Juice Filler chines . . . proof that CRCO-Ayars Fillers are uni- 


versal favorites under all conditions. 


MACHINE 


SUBSIDIARY OF CHISHOLM-RYDER COMPANY, INCORPORATED 
SALEM, NEW JERSEY 
FILLERS FOR: THE FOOD PROCESSOR 


THE BEST 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


The Phone And Other Strikes Hit The Mar- 

ket Hard—Labor Leaders Had Better Recon- 

sider—Canners Meet In Baltimore—Clean- 

ing Up The Cal. Peach Surplus—Cash Prizes 

Offered — General Business Is Booming — 

CCL Will Be Continued—Canned Fish A 
Leading Market Item. 


EASTER HOLIDAY—It might as well be 
termed that, what with the telephone and 
other strikes, and cold weather in regions 
which would like to get busy on this sea- 
son’s crop preparations. A canned foods 
market without telephone connections in 
good working order is hardly a_ pos- 
sibility. In the southwest where early 
crop progress is expected a tornado with 
loss of life did not help matters, and so 
the canned foods market found itself 
bogged down. And this is not overlook- 
ing the fact that transactions in canned 
foods are now largely between second 
hands, but the reltailers must be sup- 
plied, and it was not easy to contact the 
trade with ’phones lying idle. 

Strikes and general unrest are not 
good for overall progress of the foods 
markets. And if labor insists upon rid- 
ing rough-shod over industry, as would 
seem to be its determination now, it may 
mean that we face a canning season 
badly disrupted by labor troubles, and 
the wasting of crops, if crops can be 
gotton out and tended under such condi- 
tions. Under such conditions the urge 
for lower prices on canned foods is out 
of the question, and the real fear is that 
production will be so interferred with 
that the ultimate results will be lowered 
packs, and a greater market stringency 
than ever. 

The event of the week in this section 
was the spring meeting of the Tri-State 
Packers Association, here in Baltimore. 
It was well attended, and one of the 
chief subjects up for discussion was the 
Manpower question. Well posted men 
seem to think that there will be ample 
labor for the canneries, but of course that 
they will have to meet the higher wages 
now set for all such labor. And it was 
pointed out that the importation of 
foreign labor, from the Bahamas and 
elsewhere, is required, and it will be 
forthcoming. Recent reports of the heavy 
forwarding of good wage money to their 
home folks, running into the millions of 
dollars by this imported help, will help 
bring out the labor, and the canners 
should find about all they require, de- 
pending upon the extent of the crops 
and their yields. And at the better wage 
scale local help which was formerly paid 
low rates, will respond in greater num- 
bers, and give better work, and more of 
it. There is not a great deal of worry 
about enough cannery labor, but it is well 
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to explore the possibilities now, and not 
wait until the active season opens. Every 
canner should make it his business to 
sound out the local labor situation and 
make arrangements as far as_ possible 
to have a good supply ready when the 
canneries open. The old days of “vaca- 
tions in the country, while earning good 
money at the canneries” ought to appeal 
to this labor as it did in years gone by, 
for they like the work, and the money it 
produces. And the imported labor will 
not interfere with the local labor’s oppor- 
tunity to get employed. The canners and 
their growers will need plenty of help, 
and as we have intimated at the good 
wages it is expected that labor will 
respond. 

The campaign to clean up any surplus 
of California cling peaches is on and all 
market forces are being enlisted to make 
it a big success. 

Canned fruit salesmen of jobbers sell- 
ing hotels, restaurants and the institu- 
tional trade are eligible for the prizes 
totaling $7,500 in the contest sponsored 
by the Cling Peach Advisory Board. 
Running from May 1 to 31, the contest 
aims to stimulate the sale of No. 10 tins 
of all grades of California cling peaches 
regardless of brands. Brokers are being 
given advance notice of the contest so 
that they may contact their wholesalers 
personally and be the first to explain the 
industry-wide plan to give jobbers as- 
sistance in moving stocks of No. 10 
peaches. Promotional material is being 
mailed by the Cling Peach Board direct 
to the wholesale grocers. 

Like other trade association groups, 
the Cling Peach Advisory Board has been 
working closely with the NFBA Head- 
quarters on matters which are of mutual 
interest to the members of both groups. 
Recognizing the value of the broker in 
the successful promotion of increased 
sales, the Cling Peach Board has asked 
for the cooperation of NF BA brokers to 
make this special drive a success, Not 
only will this promotion help the brokers’ 
principals but it will also help the whole- 
sale house move its stocks. This is in 
line with the NFBA principle of helping 
both seller and buyer. 


THE MARKET — Commerce Department 
revealed last week-end that manufac- 
turers’ inventories increased $300 mil- 
lion during February. Daily average 
value of shipments also increased. The 
food industries ran counter to the gen- 
eral average with a minor decrease from 
the previous month but this is explained 
by the Department as a seasonal move- 
ment. Report on February sales of inde- 
pendent retailers issued by the Depart- 
ment of Commerce show sales were 24 
per cent higher than in February 1946, 
but were 5% lower than the January 


1947 level. Sales for the first two months 
of 1947 were 25% higher than in 1946. 
Food stores recorded an average sales 
increase of 14%. Groceries and combina- 
tion stores showed an increase of 12% 
over a year ago and a decrease of 7% 
over January 1947. These figures are 
somewhat similar to the wholesale figures 
mentioned last week. 


The Senate has passed the bill to con- 
tinue the Commodity Credit Corporation 
(administered under the U. S. Dept. of 
Agriculture) until June 30, 1948, with- 
out any changes in its ability to finance 
crop loans and price support programs. 
It has been sent to the House for similar 
action. 

Aside from the citrus products which 
are more timely than old packed goods, 
the market seemed to be interested in 
string beans, and which have been hold- 
ing around $1.20 for standard cuts. As 
one of the first items on the canners’ 
packing tables this product attracts at- 
tention, but there are no heavy surpluses 
to worry holders, and in fact it is thought 
that stocks are largely owned by second 
hands. They are gaining added con- 
sumer interest, especially in the better 
grades, as good string beans are a popu- 
lar dish. But not the low quality. 

All canned fish items are in strong 
demand, and ruling at top-high prices. 
The export of this style of canned foods 
is reported heavy. That is understand- 
able, since the contents of a can of fish 
is all food, and therefore is looked upon 
as economical by the hard pressed, hun- 
gry Europeans. 


NEW YORK MARKET 


Cfferings Scarce—Want Canned Fish—Dc- 
mand For Fruits And Vegetables On Increase 
--— Standard Peas Weak — Some Resistance 
To High Corn Prices—Beans In Better De- 
mand — High Growers Prices Discouraging 
Canners — Citrus Shows Firmness — Coast 
Fruits Reported Backward — Sardine Situs- 
tion Continues Tight—Salmon Moving—!™- 
ported Canned Fish In Fair Demand. 


By “New York Stater” 


New York, April 11, 194% 


THE SITUATION—Demand in the can: 
foods list is showing slow improveme:'t, 
and buyers are finding it more diffic:'!t 
to bring to light offerings than most !:.d 
anticipated. Buyers are seeking av 
tional stocks of canned fish to cover s}:))- 
mer requirements, but are running | to 
an over-all shortage condition. The fruit 
situation is also firming up, and can: ed 
vegetables are looking better. 
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COLOR RETENTION BY STA-GREEN 
PROCESS 


AS SIMPLE AS 


A lways a controlled canned product with 
a uniform color in every can. 


eautiful natural green color and garden freshness place 
STA-GREEN processed peas above competition. 


C anners may convert present canning lines without 
disrupting conventional canning. 


we: 


PRODUCT ADVANCEMENT CORPORATION 


BENTON HARBOR, MICHIGAN CELLS 


Replace 3 hand packers with 
a BURT Case Packer operated 
by one employee. 


Speeds up production while 
saving on manpower. Operates at 
low cost. 


Send for 
Case Packer 


Write for 
Labeler| 
folder 


circular 


BALTIMORE, 
MARYLAND 
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THE OUTLOOK — Notwithstanding bear- 
ish predicitions in some industry quar- 
ters earlier in the year, distributors who 
are aggressively merchandising canned 
foods are finding no difficulty in moving 
stocks into consuming channels where 
the items are priced in line with replace- 
ment, and it is evident that the top- 
heavy inventories which caused such 
serious concern at the turn of the year 
are being steadily whittled down. With 
current reports indicating a conserva- 
tive pack program in many of the major 
food lines this season, the trade is show- 
ing more optimism on the industry’s 
ability to work out its repricing prob- 
lems without encountering any dis- 
astrous price crack-ups, such as charac- 
terized the postwar readjustment in 
citrus juices. 


TOMATOES—Canners’ price views have 
stiffened as carryover holdings continue 
to dwindle. Current trade estimates are 
that not more than a quarter million 
cases, at the outside, remain unsold in 
eanner hands in the Tri-States. Canners 
are asking $2.00 for 2s, with 2%s at 
$2.65 and 10s at $10.00, although buying 
interest is not keen at these levels. The 
tomato situation in the Midwest is also 
stiffening. 


PEAS—Weakness is reported in stand- 
ard peas this week, and southern canners 
are said to be inclined to accept bids of 
$1.00 on ungraded standard Alaskas or 
sweets. The situation in the Midwest 
has not shown any important change 
during the week, although slightly im- 
proved distributor interest is reported 
in top fancies. 


coRN—Conflicting reports on the situa- 
tion in fancy corn are heard here this 
week. In some quarters, increasing buyer 
resistance to current price levels is re- 
ported, while in others an improved in- 
terest in top fancy, both crushed and 
wholegrain, is reported. Aggregate 
volume of business, however, is not 
heavy. 


BEANS—Improving demand for canned 
green beans is noted, reflecting the cur- 
rent shortage and high prices for beans 
in the fresh market. Canners’ carryover 
stocks are reported cleaning up steadily, 
and prices show a steady undertone. 


NEW PACK VEGETABLES—While a small 
amount of s.a.p. business on some vege- 
tables is reported to have been placed by 
private label distributors, the backlog of 
orders which canners will have on their 
books as the seasonal vegetable packs 
come along will be extremely light. In 
consequence, canners are curtailing pack 
plans, particularly on those vegetables 
where growers are showing strong price 
views, and the supply situation will in 
all likelihood be corrected by only limited 
pack totals this season, insofar as the 
minor vegetables are concerned. 


cITRUS—A runaway market on fresh 
citrus has induced some Florida canners 
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to withdraw prices, and the situation has 
firmed up considerably. Currently pack- 
ers are quoting unsweetened grapefruit 
juice, 2s, at 75 to 77% cents, with 46- 
ounce at $1.75-$1.80, with the usual dif- 
ferentials prevailing for sweetened. 
Blended juice ranges 80 to 90 cents on 
2s and $1.80 all the way to $2.00 for 
46-ounce, while orange juice is firm at 
92% to 95 cents for 2s. On grapefruit 
segments, fancy is listed at $1.50 to $1.60, 
with broken segments at $1.40-$1.45, all 
prices being f.o.b. Florida canneries. 


OTHER FRUIT—Reports from California 
note a backward season, and it is still 
uncertain just how extensively canners 
will operate on some fruits. Meanwhile, 
trading in carryover fruits for the 
domestic trade has remained rather light, 
although a continued movement into ex- 
port channels is noted. Buyers in the 
institutional trade are reported showing 
more interest in Cuban pineapple, due to 
the relative shortage of Hawaiian. No. 
10 Cuban crushed, in natural juice, is 
quoted here at $10.50 per dozen, with 
prices on sweetened pineapple contingent 
upon the sugar content of the pack. 


SARDINES—Limited offerings of Nor- 
wegian slid sardines are reported here 
on the basis of $17.25 per case. The 
supply situation on the domestic pack 
continues tight, both in Maine and on 
the West Coast, with increasing demand 
from export operators promising to exert 
an important influence upon the price 
structure during the coming packing 
season. 


SALMON—Demand for salmon is show- 
ing improvement, and canners are suc- 
ceeding in moving some of the stock 
which has been held at high prices. 
Limited offerings of sockeye halves are 
reported this week at $18.50 per case, 
New York. The market on reds is strong, 
with sellers quoting No. 1 tall reds at 
$26 per case, f.o.b. Seattle. On pinks, 
No. 1 talls are now quoted at $18, Seattle 
basis, with chums quoted at $17, same 
basis. Unsold stocks remaining in can- 
ners’ hands are reported light on all 
grades, with active bidding by exporters 
strengthening the market. With the 
start of the 1947 packing season near- 
ing, labor difficulties are again threaten- 
ing to curtail operations. 


OTHER FISH — Demand for Peruvian 
tuna continues fair, with importers quot- 
ing $18 per case for solid pack light 
meat halves. Domestic tuna is strong, 
with fancy solid pack halves quoted at 
$15.75, with grated all light meat $14.25 
per case for halves, both f.o.b. Coast. The 
shrimp market is inactive. Offerings of 
lobster are light, with some sales of 
halves reported at $6.50 per dozen on 
spot. The new Canadian pack, which gets 
under way next month, is reported al- 
ready well sold, at prices slightly under 
those prevailing last season. 


THE CANNING TRADE 


CHICAGO MARKET 


Retail Sales of Canned Foods Continue Gocd 
—tTrying to Peer into the Future!—Corn 
Cleaning out—Resales in Canned Tomatoes 
Dried up—Lower Prices on Asparagus Hoped 
for—Concessions in Sauer Kraut—Citrus 
Prices Move up—Pineapple Interest Due to 
Labor Troubles-—Sardine Outlook 
Discouraging 


By “Midwest” 


Chicago, April 11, 1947 


MARKET—Retail sales of canned foods 
continue to hold up very well as food 
distributors continue their vigorous mer- 
chandising efforts. With present supplies 
of fresh fruits and vegetables at a rela- 
tively high level, wholesalers, chains and 
independent retailers are taking advan- 
tage of this opportunity in an aggres- 
sive manner which has sustained con- 
sumer buying. In marked contrast, how- 
ever, buying at the wholesale level has 
narrowed to items which are in short 
supply, such as tuna, sardines, fancy 
grades of fruit and a few others. Buyers 
are being buided by heavy inventories 
and remain very cautious despite en- 
couraging retail sales and higher canning 
costs this coming season. Hand to mouth 
buying by retailers has handicapped job- 
bers in their efforts to reduce stocks of 
slow moving items, which most jobbers 
feel will bring substantial inventory 
losses unless they are moved quickly. 
This is the underlying factor for the 
little buying, which might seem strange 
to the uninformed, in the face of good 
retail business. 


With the exception of better quality 
merchandise, canners are having diffi- 
culty in moving into this market spot 
stocks except at concessions. The high 
level of consumer buying is an encourag- 
ing factor and the trade feels if this is 
maintained, and if major packs of fruits 
and vegetables are reduced sufficiently, 
the situation could work itself out in a 
satisfactory manner. Distributors’ main 
concern at present seems to be the size 
of the coming packs, as they feel this 
will be the determining factor as far as 
good business for the future is concerned. 
Sauer kraut is‘a good example of what 
can happen if an item is overproduced. 
This is making distributors very caut.ous 
about forward buying until they can ‘le- 
termine the outlook for the various ¢ m- 
ing packs. 


CORN—With prices well maintai) ed, 
this is one item which continues i: a 
good statistical position. Retail m:ve- 
ment has been good and stocks on h ind 
here are in good shape with a heavy de- 
mand for #10 tins of both cream <'yle 
and whole kernel. A few small lot of 
fancy cream style were offered here re- 
cently at $1.55 with whole kerne! at 
$1.60, although apparently the quant ies 
available are insignificant. The ‘tal 
supply of corn still unsold is down io a 
point where if the present rate of move- 
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THE EASTERN BOX COMPANY 


East Brooklyn P.O. BALTIMORE 26, MARYLAND Phone: CUrtis 0270 


Air view of our large, modern plant which for years has taken care of the needs 
of many of the outstanding canners throughout the Middle Altantic States’ Area. 


Manufacturers of 


CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS 


Here’s the Score by the Smart Four 


“For my part,” sings the Butcher, ‘“‘Worcester Salt has 
what it takes to keep customers taste-happy—pure salt, 
full-flavored salt—with no bitterness whatsoever.” 


The Baker croons, “I can only afford to use the finest salt 
: there is—the purest salt to bring out the very best flavor. That's 
why I use Worcester Salt 100 percent.” 


The Miller chimes in with, ‘‘I need the best salt, too—not 
that I use so much, but what I use is mighty important. 
Making flour is my business, and I make it my business to 
use Worcester Salt.” 


And the Dairyman high-notes—‘‘Fine cream and fine-flavored 
salt go together to make the fine butter I’m proud of. Like our 
good friend, the Canner, my product demands the best— 
Worcester Salt.” 


Perfect harmony here—perfect A-chord that pure fine-flavored 
Worcester Salt means so much to so many fine products. 


Worcester Salt 


"ELAVORS THE THING” 
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ment continues, the market will soon be 
cleaned up. 


TOMATOES—With lower priced resales 
almost completely dried up, there has 
been little activity on this item during 
the past week. Buying has been only on 
a fill-in basis anyhow and despite stocks 
which normally would be considered 
small, distributors generally feel they 
have sufficient to carry them until new 
packs are available here in the middle- 
west. The present retail price levels are 
not attracting consumer buying, which 
accounts for the slow retail movement. 
$1.85 on extra standards twos seems to 
be the bottom for resale lots at the mo- 
ment. Tens tomatoes are the exception, 
as there is a good demand for this item, 
although with little or nothing available. 
Tomato juice sales remain bogged down, 
as citrus juice featured at low prices 
continue to take the play away from this 
item. However, with higher prices to 
the consumer on citrus in the offing, the 
present rate of movement may be stepped 
up. Tens puree remain in a weak posi- 
tion with overhanging supplies of resales 
offered at all sorts of prices, keeping this 
market in a confused state. There is no 
business activity at all on futures with 
buyers anticipating considerably lower 
prices out of the new pack. 


ASPARAGUS—With packing getting un- 
der way on the west coast this week, 
distributors are becoming more con- 
cerned about the supplies which they 
have on hand all in #2 tins and at prices 
which have been keeping the consumer 
away. No prices have been heard in 
this market as yet, although rumors in- 
dicate prices will be 30c to 35c per dozen 
less on twos than last year’s prices. How- 
ever, it would seem certain now that 8 oz. 
pienie and 300 size tins will be available 
for packing asparagus this year and 
with sales confined primarily to these 
sizes. It is hoped that with a lower unit 
price available to the consumer, sales will 
be stepped up materially over the present 
rate of movement, which has been un- 
usually slow. 


OTHER ITEMS—Offerings out of New 
York State have been reported here on 
fancy cut green refugees 4 sieve on the 
basis of $1.75 with extra standard 5 sieve 
at $1.30. Extra standard cuts are still 
available out of the south on the basis of 
$1.25 with standards being offered at 
$1.10, although buying activity has been 
small, despite a better movement to the 
consumer recently, mainly because dis- 
tributors still have stocks on hand which 
they would like to reduce before making 
further commitments. Sauer kraut is 
offered at extreme concessions in price 
and with the market so confused, it is 
difficult to determine a price level. Beets 
and carrots are not moving at all and 
sales are being made only where canners 
are willing to make a concession to move 
stocks on hand. It appears the pack of 


the latter two items will be cut to a con- 
siderable degree, as canners are very 
much discouraged about present market 
conditions. 
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cITRUS — With fresh market prices 
more than double, prices on the canned 
product continue to move upward. Quo- 
tations vary considerably with the low 
point on Florida packs at 75¢ for twos 
grapefruit juice and $1.75 for the 46 oz. 
tins. Blended is held at 85c for twos and 
$1.90 for 46 oz. with orange from 95c to 
$1.00 on twos and $2.20 to $2.35 on 46 
oz. However, based on present fresh 
fruit prices, these quototions are low. 
Nevertheless, buyers are becoming very 
cagey, as they have not forgotten their 
experiences when they were “burned” 
buying on a rapidly advancing market 
and then found the movement fell off so 
extensively that prices broke badly. Re- 
gardless, it is apparent that some distrib- 
utors will soon be forced to come into the 
market in order to replenish stocks. 


CALIFORNIA FRUITS—Distributors are 
aggressively featuring apricots, pears 
and peaches. Apricots have slowed con- 
siderably and it is apparent now there 
will be a substantial carryover in distrib- 
utors’ hands when the new pack begins. 
Supplies are well rounded and generally 
moving fairly well. Unsold stocks on the 
coast are only limited with offerings con- 
sisting mainly of the lower grades, in 
which buyers are not interested. Fruit 
items packed in heavy syrup have moved 
much better than those in light syrup. 
The trade here hope the sugar situation 
this coming season will be such that can- 
ners will be permitted to increase their 
pack of heavy syrup items, especially in 
the retail sizes. 


PINEAPPLE—Reports received here in- 
dicate Hawaiian packers are faced with 
labor difficulties which is discouraging to 
the trade as present supplies are still 
entirely insufficient to take care of the 
demand, Cuban pineapple was recently 
offered here on the basis of $7.95 per 
case for 2% sliced and 2% tidbits and 
10’s sliced at $6.90 per case with 10’s 
crushed at $5.25 per case, all prices f.o.b. 
port of entry. Despite the severe short- 
age of Hawaiian pineapple, these offer- 
ings have not been received too well be- 
cause of the higher price. Puerto Rican 
pineapple juice was offered on the basis 
of $1.70 f.o.b. port of entry in limited 
quantities. 


CANNED SEAFOOD—Salmon is appar- 
ently rapidly cleaning up with reds being 
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held at $26.00 per case, cohoes at $22.00 
with pinks at $16.00. Warm weather de- 
mands are expected to clean up small 
stocks which are still available. Reports 
from Maine on the sardine pack are dis- 
couraging, as so much of the pack has 
been unfit for canning purposes. Cali- 
fornia sardines are also only in a limited 
supply, which statement also applies to 
imported Norwegian sardines. With the 
large consuming months drawing close, 
it looks as though the situation on canned 
fish will remain tight. 


CALIFORNIA MARKET 


Frozen Foods Packs—Probable Record Pack 
of Ripe Olives—A Sales Promotion Plan— 
Spots Sold up, Market Now Re-sales—Not 
Booking Asparagus on Definite Basis— 
Agreements Not Yet Signed—Fruit Cocktail 
in Heavy Demand—The Pineapple Situation 
—Fish in Light Supply—Better Packs of 
Tuna and Mackerel—West Coast Notes 


By “Berkeley” 
San Francisco, April 11, 1947 


FROZEN FOoDS—Canners have been giv- 
ing considerable attention of late to 
figures released by the Western Frozen 
Food Processors Association showing the 
packs of fruits and vegetables made in 
California in 1946. Contrary to the show- 
ing made by the canning industry, freez- 
ers did not set new pack records but the 
output was quite impressive, neverthe- 
less. The pack for the year of these items 
amounted to 206,693,145 pounds, as com- 
pared with 214,606,240 pounds the year 
before. Fruits totaled 111,483,816 pounds, 
with apricots leading all others by a sub- 
stantial margin. Broccoli was to the 
fore in the vegetable field, with Lima 
beans a close second. Much of the fruit 
was in institutional sizes, while vege- 
tables were largely for home consump- 
tion. 


OLIVES—The canning of ripe olives is 
largely at an end and it will soon be pos- 
sible to make a reasonably accurate esti- 
mate of the size of the pack. It is ac- 
knowledged by canners generally that 
the pack will prove a record breaker and 
that the industry is faced with the prob- 
lem of increasing consumption. Prelimi- 
nary work has been under way for some 
time on a proposed State marketing order 
and this has reached a point where a 
public hearing on this matter has been 
set for April 18 at Sacramento. The 
marketing order as proposed will closeiy 
follow the pattern of the order now in 
effect in the canning peach industry. ‘t 
would set up an advertising and sales 
promotion program and would set stan:- 
ards for quality and size. Research work 
would also be carried on. A large pait 
of the ripe olive pack is consumed in 
California, so there is a wide field for 
expansion in sales. 


THE MARKET—The canned foods mavr- 
ket here is without real activity, espe- 
cially as far as first hands are concerned. 
Canners have comparatively little unsold, 
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ALUMINUM AND ENAMELED PANS 


At lef: Hand made basket with heavy keg hoop. At right: Machine 14-Quart Tomato Peeling Pans 
made basket with heavy keg top hoop, also furnished with flat veneer hoop. 


A limited quantity of Tomato Peeling Pails and 
df, Oo Oo Pans will be available for 1947 delivery. Send 
8 T M a T . us your orders now for delivery during June in ac- 

F L D B A T cordance with the Mill's promises. 


P.S. Write us with regard to the Robins Can 


“Scientifically Built to Last Longer” Unscrambler—capacity up to 400 or more No. 2 


cans per minute. 


A. K. ROBINS & COMPANY, Inc. 
PLANTERS MANUFACTURING CO., Inc. Manufacturers of Canning Machinery 


PORTSMOUTH -I- VIRGINIA 713 E. Lombard St., BALTIMORE 2, MD. 


LOW cost 


ATTRACTIVELY DESIGNED ° 


Based on the cost per operation, the Berlin Chapman 
Quality Separator is really the lowest priced machine 
any Canner can buy, because it can be successfully 
used on peas, beans, lima beans and other grandular 
foods. Write today for complete information. 
BERLIN CHAPMAN CO., Berlin, Wisconsin 


LITHOGRAPHING Co.INC. 
GAMSE BUILDING. BALTIMORE,MD. 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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considering the size of the 1946 pack, and 
much of the business passing just now 
is in the nature of resales. Since many 
resales are for export account, these 
mean that some surplus stocks are going 
out of the country. Surveys indicate 
that retail business is good throughout 
most of the country and that stocks of 
some lines are getting quite low. 


ASPARAGUS—There seems to be no lack 
of interest in asparagus of the new pack, 
but canners are not in a position as yet 
to book any business on a definite price 
basis. The price to be paid growers for 
canning stock has not been agreed upon 
and most of the canning done to date is 
by canners owning their own acreage, 
or having term contracts with growers. 
Likewise, no cannery wage agreement 
has been assigned. Little new business 
on last year’s pack is being done, but 
canners say that shipments against or- 
ders booked earlier are quite satisfac- 
tory. Inquiries for new pack in the 
small-size containers continue to come in 
but canners suggest that it is unlikely 
that the demand for these can be met 
this season. The tin situation is still 
unpromising. 


FRUITS—There is little to report in the 
movement of canned fruits, other than 
the fact that inquiries for fruit cocktail 
are on the increase, with some of these 
for quite large quantities. This item 
has moved freely at retail and some of 
the large chains could use more. The 
advertising campaign on cling peaches is 
commencing to register results and it is 
getting difficult in locating halves in 
heavy syrup. Some fruit items in No. 
10s are getting competition from frozen 
fruits which are in heavy supply. This 
is particularly true of apricots. Right 
through the list it is the higher qualities 
that are the scarcest and in the best 
demand. 


PINEAPPLE—Canned pineapple contin- 
ues to be one of the most wanted items 
in the fruit list and is almost as scarce 
as in war time. Packs have not assumed 
record proportions, as in the case of 
some other fruits, nor can there be any 
marked gains in the near future. Grow- 
ing conditions have not been of the best, 
fertilizers have been scarce and costly, 
and labor troubles continue to haunt the 
industry. Offerings of sliced, grated or 
juice are snapped up as made. 


PRICES—The extent to which prices 
may vary on canned foods put out under 
the same general description is shown by 
the experience of a San Francisco can- 
ner. This operator recently brought out 
a pack of pork and beans in the No. 1 
size cans and since this was a new item 
with him he figured closely on the price, 
finally settling at $1.20 a dozen. Shortly 
afterward brokers were offering an 
Eastern pack at 70 cents. 


FISH—AIlmost every item in the canned 
fish line is in light supply and in ready 
demand, but in some instances price re- 
sistance is being felt. Salmon is about 
out of first hands and it would seem that 
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the retail trade would be able to move 
almost everything before new pack comes 
in. Some canners who priced Alaska 
reds at $28 last fall, shaded this price 
to move their holdings. California pil- 
chards, or sardines, sell up to $15 for 
No. 1 ovals, with No. 1 talls natural 
priced at $8.00 and $8.25. The tuna pack 
for the first two months of the year 
amounted to 337,751 cases, against 326,- 
762 cases a year earlier. The pack of 
mackerel, stepped up quite sharply, 
reaching 189,227 cases for the two-month 
period, compared with 44,803 cases for 
the corresponding period last year. 


GULF STATES MARKET 


The Phone Strike And Its Affects—Locals 
Can’t Call National Headquarters For In- 
structions—Texas Shows Heavy Shrimp In- 
crease—Frozen Shrimp Holdings Diminish— 
Inspection Service Cans Some—More Oysters 
For Canning—Hard Crab Production 
Getting Under Way. 


By “Bayou” 


Mobile, Ala., April 11, 1947. 


WILL THE TELEPHONE STRIKE BE MORE 
SERIOUS THAN IT IS NOW?—This seems to 
be an open question that only time will 
tell, because for the present it presents 
a most peculiar situation. 

During the few days that the strike 
has existed, practically no interruption 
or great inconvenience has been caused 
to any one except to the strikers them- 
selves. Because these strikers outside of 
losing their pay, have to perform picket 
duty, which if not hard work, is certainly 
unpleasant to have to walk up and down 
on hot pavements, and in some cases in- 
clement weather in front of the telephone 
company buildings. 

It may be that within a short time, 
“the shoe will be on the other foot” and 
the public, as well as industry will suffer 
great inconvenience. But from _ the 
present status the union itself is suffer- 
ing the most, as they have shut them- 
selves off from the outside world to a 
great extent. The following extract from 
an article in The Mobile Register of 
April 9, 1947 bears this out: 

“At strike headquarters, 213 Conti St., 
members of Local 007, Southern Federa- 


OSWALD BOXER, INC. 


24 Stone St., NEW YORK 4, N. Y. 
Tel. Whitehall 4-3642 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts 
of Canners not represented in 
foreign markets. 


tion of Telephone Workers, filed up and 
down stairs throughout the day. A. H. 
Smith, publicity chairman for the union, 
said he’d like to have more news about 
negotiations. 

“Smith explained it was difficult for 
the union to keep abreast of negotiations 
at national headquarters, since the union 
can’t make any long distance telephone 
calls.” 


SHRIMP—Outside of Texas that had a 
hundred per cent increase in production 
of shrimp last week over the previous 
week, the other areas had a drop in pro- 
duction, especially Louisiana that pro- 
duced 2,246 barrels shrimp last week and 
7,890 barrels the previous week. 

Louisiana is the only area canning 
shrimp at present. The canneries there 
received 1,378 barrels last week and 
5,490 barrels the previous week, or a 
drop of 4,108 barrels. 

Louisiana produced 2,246 barrels of 
shrimp last week, including 1,378 barrels 
for canning; Mississippi produced 212 
barrels and Texas 771 barrels. 

No report of any carload of fresh 
shrimp having been shipped last week, 
hence shipments moved by truck and 
express. 

One car of frozen shrimp was reported 
shipped from Texas to Illinois. 

Stock of frozen shrimp in cold storage 
continues to dwindle down, as reports 
show that during the week total holdings 
of frozen shrimp for all areas reporting 
decreased approximately 81,430 pounds 
and were 1,425,070 pounds less than four 
weeks ago. Total holdings were approxi- 
mately 1,865,220 pounds less than one 
year ago. 

The canneries of Louisiana, Missis- 
sippi and Alabama operating under the 
Seafood Inspection Service of the U. 5S. 
Food & Drug Administration reported 
that 4,299 standard cases shrimp were 
canned in the week ending March 29, 
1947, which brought the pack for this 
season to 243,921 cases, as against 126,- 
465 standard cases packed during the 
same period the previous season, which 
indicates that although the pack this 
season, yet it is considerably under 
normal. 
season, yet it considerably under normal. 

Headless shrimp production from the 
South Atlantic States during the week 
was as follows: 

FLORIDA—Apalachicola (Gulf area) 
1,500 pounds. 

GEORGIA—Brunswick 12,800. 

OYSTERS — Louisiana produced 9,204 
barrels oysters last week, including 5,4:7 
barrels for canning. Mississippi pro- 
duced 12,814 barrels all for cannin:, 
which is a decrease of production thee 
of 3,039 barrels over the previous week, 
and Louisiana had an increase of i'9 
barrels over the previous week. 


HARD CRABS—Production of hard cra!’s 
is getting under way. Last week 55,°.0 
pounds were produced and week-befo: 
last 23,520 pounds were produced. 

Crabs are a hot weather crustace:, 
so as the weather warms up, crabs w’!l 
show up in greater quantities. 
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the TAPER TIP... 


CORN TRIMMER 


will cut away only the worm eaten tip of the ear, 
saving much good corn, that is lost in hand trimming. 
The tapered ear leads the cutter knives into the corn 
—not into the cob, eliminating clogging of cutters and 
resulting in 5°% to 8°% more cases per ton, saving its 
cost many times over while improving quality. 


We would like to tell you more. 


THE SINCLAIR-SCOTT CO. 


‘“‘The Original Grader House’’ 
BALTIMORE, MARYLAND 


STEKO 
The Great Sticher 
FOR ALL KINDS OF LABELING. 


Holds labels firmly in place. 


CLARK STEK-O CORPORATION 


Stek-O Hill Rochester 13, N. Y. 
Distributed By: INDUSTRIAL PAPER COMPANY, Baltimore, Maryland 


-MORRAL CORN CUTTER 


Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 


For Whole Grain or 
Cream Style 


MORRAL DOUBLE CORN 
HUSKER 


With Steel Husking Rolls 
The fastest and easiest adjusted | 
machines manufactured 
Write for catalog and & 

further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 
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Langsenkamp Production Units are 
designed to enable packers to in- 
crease profits. They promote 
greater yield from raw stock, im- 
prove quality, and reduce non- 
productive time and other overhead 
costs. Many items of Langsenkamp 
Equipment, however, not only in- 
crease man hour output by supply- 
ing greater capucity, but reduce 
the use of p by eliminat. 
ing the need for manual operations. 


® Equipment that increases output per man hour is a necessary requirement for 
profitable operation in a competitive era. | High priced manpower can be pro- 
fitably used only when it is combined with effective mechanical power to increase 
man hour output and bring the cost of. a manufactured product to a profitable 
selling price level. 


F. H. LANGSENKAMP CO. 


KING SALES & ENGINEERING CO. 


the Canning Plant” 206 First St., San Francisco, Cal. 


Oregon and Washington 
227-235 E. South St., INDIANAPOLIS 4, IND. | FOOD INDUSTRIES ENG. & EQuIP. CO, 
1412 N. W. 14th Ave., Portland, Ore. 
Mountain States 


THE HORSLEY COMPANY 
LANGSE NKAMP 
Northeastern States 


BOUTELL MANUFACTURING CO. 


a Rochester, N. Y. 
TOM McLAY 


P. O. Box 14, Port Deposit, Maryland 


Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 


FOR SALE 


CANNING EQUIPMENT . . 


Walk-in Electric Refrigerator, approximately |0’ x 10’ 
x 10’, with unit. 

3 HP Enterprise Meat Grinder in A-! condition, with 
three sets of knives and plates. 

Kinex Jar Capper. 


2” Blackmer Bucket Pump with direct motor drive— 
3 months old. 


Horizontal Retorts—20’ length. 
Basket Trucks for Retorts. 


80 gallon, round jacketed kettle with agitator, bottom 
outlet. Mfgd. by Dopp, 10029. 


100 gallon, steam jacketed oblong kettle with agitator, 
bottom outlet. 


Worthington Air Compressor, completely rebuilt. =V17077 
x 4. 

Heavy-duty Electric Hoist. 

Kyler Adjustable can labeler—3 months old. 

Ermold Semi-Automatic Glass Labeler. 


8 Pocket King Can Filler with no-can no-fill attach- 
ment. Can operate up to 200 cans per minute. Suitable 
for dog food, corn or any product of similar consistency. 


Can Washer conveyor—attaches to end of can closing 
machine. 


The above equipment can be inspected in operation 
at 3420 Market Street, Philadelphia, Pennsylvania. 


PACKER PRODUCTS 


3420 MARKET STREET 
Philadelphia, Pa. PEnnypacker 5-4551 
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TRI-STATE PACKERS MEETING 
(Continued from page 9) 


solicit the help of the canning industry 
in promoting this thought with the food 
distributor. 

GROUP MEETINGS 

As is their usual custom, the conven- 
tion was broken down into many com- 
modity group meetings. 

At the Aspargus Meeting LeRoy 
Strasburger of Strasburger & Siegel, 
reviewed the work done in preparation 
of expected standards for asparagus. 
His paper will be given you in a later 
issue. 

Howard T. Smith of the National Can- 
ners Association, and Howard Lacey of 
P. J. Ritter Company, made further com- 
ments on this study. 

At the Tomato Meeting there was 
some discussion on the blight situation 
at the present time. It was pointed out 
that blight conditions do exist in the 
South and that if favorable weather 
obtains, the industry might well prepare 
for another attack. Due to weather con- 
ditions Southern plants are somewhat 
late this year. However, an ample supply 
should be available by the first of May. 

Maurice Siegel of Strasburger & 
Siegel, advised that the use of calcium 
salts other than calcium chloride, he be- 
lieves, will be permitted in canned toma- 
toes. Mr. Siegel warned his audience to 
be sure that when these salts are used 
they be stated on the label. 

The Corn, Snap Bean, Pickle and Pep- 
per Meetings were held Friday, too late 
for inclusion in this issue. The Board 
of Directors Meeting also was held Fri- 
day afternoon. 


SANITY RETURNING 
(Continued from Page 10) 


plan in order that the reader may decide 
for himself that premiums are not for 
him. 

Competition being on the increase as 
it is, sooner or later some canner is go- 
ing to decide on a once over sales stimu- 
lant that will be purely a premium plan 
but with no strings attached. For in- 
stance, in the Sunday papers today we 
see soap powders advertised by one cut 
rate outlet at 30 cents a box, standard 
brands, with the caption: “Buy now be- 
fore the prices of soap powders advance.” 
Another department store has the iden- 
tical products on sale Monday at four 
boxes for one dollar. Merchandising to- 


day being the fight it is, I am wondering 
about the impetus given the second ad- 
vertiser before the astounding sales offer 
was decided on. In the good old days 
merchandise might have been included in 
the total shipment equalling in value a 
great deal of the reduction made. Cer- 
tainly, a canner with an overstock in 
any commodity, might consider a display 
allowance of ten per cent (Case free 
with ten) instead of an over all price 
reduction equivalent. This is premium 
merchandising of a sort. 


ANOTHER EXAMPLE 

One more example of premium mer- 
chandising in canned foods and I am 
through for today. Before you know it, 
electric small appliance manufacturers 
will find themselves seeking new outlets. 
Some day one of them will show you a 
toaster, a late model with all the latest 
improvements that has been retailing at 
say twelve dollars. You will be offered 
these in lots of one hundred at less than 
half that price. A sales plan will be 
presented whereby you will be in a posi- 
tion to offer one of these latest model 
electric toasters to any retail dealer buy- 
ing fifteen cases of your forty-six ounce 
citrus juice. You may be thinking of 
cutting your price anyway, in order to 
move stocks quickly. You may feel you 
are justified in taking a flyer in a single 
large market where you need increased 
distribution and take on the proposal. 
Of course maintaining your list price. 

I am not suggesting you follow such 
a course but you may, anyway. 

Certainly, competition waxeth hot, in- 
comes are dropping among consumers, 
certain canned foods are in surplus right 
now. Your future sales and profits may 
be increased as you adopt certain con- 
trollable premium plans for increasing 
distribution. Consider each plan offered 
carefully. 


BROWN IN BALTIMORE 


Brown Instrument Company, Phila- 
delphia industrial precision instrument 
manufacturer, has extended its nation- 
wide program of sales and service to the 
Baltimore area. W. J. Law, formerly 
with H. P. Rogers, agent, will be in 
charge of sales, assisted by J. F. Maien- 
shein, Until larger quarters are ready 
at 1209 East 25th Street, the company 
will operate from 2100 St. Paul Street. 
srown and its parent company, Minnea- 
polis-Honeywell Regulator Company, will 
move to the new site about May 1. 


TO ENLARGE PLANT 


H. J. Heinz Co. has received CPA ap- 
proval for an addition to its Fremont, 
Ohio, plant involving an expenditure of 
$78,000. 


Calendar of Events 


APRIL 17, 1947—Spring Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


APRIL 21-22, 1947—Short Course on 
Plant Sanitation, National Canners As- 
sociation, Claypool Hotel, Indianapolis, 
Ind. 


MAY 1-2, 1947—Sanitation Course, 
Iowa- Nebraska Canners’ Association, 
Talleorn Hotel, Marshalltown, Iowa. 


MAY 5-7, 1947—Safety and Sanita- 
tion Meeting, Wisconsin Canners Asso- 
ciation, Schroeder Hotel, Milwaukee, Wis. 


MAY 21-22, 1947—Industrial Waste 
Conference, Purdue University, Lafay- 
ette, Ind. 

MAY 22-23, 1947-—Spring Meeting, 
Ozark Canners’ Association, Colonial 
Hotel, Springfield, Mo. 


MAY 25-28, 1947—38th Annual Con- 
vention, Flavoring Extract Manufactur- 
ers Association, Atlantic City, N. J. 

JUNE 1-2, 1947—Spring Meeting, 
Michigan Canners’ Association, Park 
Palace Hotel, Traverse City, Mich. 

JUNE 1-4, 1947 — Seventh Annual 
Meeting, Institute of Food Technologists, 
Statler Hotel, Boston, Mass. 

JUNE 2-5, 1947—Greater New York 
Grocery Buyers Show, Madison Square 
Garden, New York, N. Y. 

JUNE 9-11, 1947—Mid-year Meeting. 
Grocery Manufacturers of America, Sky- 
top Lodge, Skytop, Pa. 

JUNE 10-11, 1947—Annual Meeting, 
U. S. Wholesale Grocers Association, 
Adolphus Hotel, Dallas, Tex. 


JULY 9-18, 1947—Tomato Technicians 
School, Purdue University, Lafayette, 
Ind. 


DECEMBER 4-5, 1947—Fall Meeting. 
Tri-State Packers Association, Traymo1 
Hotel, Atlantic City, N. J. 


CONVEYORS . 


FOR CANNING OR 


CORN CANNING 
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FREEZING 
FANCIEST WHOLE-KERNEL CORN 


EQUIPMENT 


1897 


Celebrating A Half Century of Service 
To the Canning Trade 


CENTRAL MACHINE WORKS, INC. 


Manufacturers & Distributors of Food Handling Equipment 


Philadelphia, Pa. 1947 


DICERS FILLERS TABLES 


Seventh and Wood Streets 
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HUSKERS—CUTTERS—TRIMMERS= CLEANERS” 
SILKERS—WASHERS ond GRINDERS | 
4 = 


YOU NEED — 


This new 7th edition of 


A Complete Course in Canning 


NOW 


Every canner in the business ought to have a copy cf this book, 
filled as it is with tested, proven recipes for the handling and 


preservation of foods. Even the best informed will find this book 


helpful, worth its price many times over. Many heads of firms, 


upon seeing this new Edition, have ordered extra copies for 


themselves. 


We have triédtotell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherish your copy when you get it, we are not afraid to 


predict. 


Price $10. postpaid 


A Publication of 


THE CANNING TRADE 


20 S. GAY STREET BALTIMORE 2, MARYLAND 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Retorts and process crates, all sizes, S/J kettles, 
juice extractors, pasteurizers, stencil cutters, S.S. tubing, adjust- 
able 46 oz. and No. 10 labelers, casers, box stitchers, food chop- 
pers, pumps, okra and celery cutters, Ayars pea and bean fillers, 
4-pocket gallon tomato filler, Clipper cleaners, two complete 
Chisholm-Ryder whole bean lines. Will buy or sell your surplus 
machinery. We are no further away than your telephone. 
Ashley Mixon, Canning Machinery Exchange, Plainview, (West) 
Texas. 


FIRST IS THE WORD FOR MACHINERY—FMC buys and 
sells the following items: Colloid Mills, Eppenbach, Premier, 
Chemi-Colloid, U. S., others; Cutters, Dicers for Relish, Kraut, 
Meat, ete.; Dryers of all types, Shelf, Tray, Truck, Conveyor, 
etc.; Evaporators, Vacuum Pans, Condensers, Heat Exchangers; 
Fillers, for Liquids, Semi-Liquids, Pastes, Creams, Powders, 
etc.; Kettles, Stainless, Copper, Steel, Iron, some with agitators; 
Mills and Grinders; Pulverizers and Comminuting Machines; 
Mixers, for Liquids, Pastes, Powders, etc., all capacities; Pack- 
aging Equipment, Labelers, Wrappers, Cartoning Machines, 
etc.; Pulpers and Juice Extractors, Bronze, Monel, Nickel and 
Stainless; Retorts, Vertical and Horizontal; Tanks, single 
Shell or Jacketed, some agitated; Washers, Cans, Bottles, Vege- 
tables, etc.; Complete lot of Dehydrating Equipment. Your 
plant needs breathing room; “First” will buy your surplus 
machinery. First Machinery Corp., 157 Hudson St., New York 
13, N. Y. WOrth 4-5900. 


FOR SALE—Two (2) Sprague-Sells fifteen foot Blanchers 
equipped with TAG steam-operated temperature controls, all 
bought new 1946 and used less than 30 days. Guaranteed good 
as new. Taylor & Caldwell, Inc., Walkerton, Va. 


FOR SALE—Two sets Langsenkamp Double Copper Pulp 
Coils, 3” three turns 40” x 60”; used for about five batches only. 
Priced at small part of original cost. Lord Mott Co., Ince., 
Baltimore 31, Md. 


FOR SALE—Three TAG No. 1702, size 1”, self-operating 
Pressure Controllers; brand new; never been uncrated. D. 
Thompson Swing, Ridgely, Md. 
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WATCH THIS COLUMN FOR MYEEKLY SPECIALS 


BARLIANT AND COMPANY has available for i diate shipment the fol- 
lowing used, rebuilt or new machinery and equipment. All offerings are 
subject to prior sale at prices quoted Fe 0.B. shipping points. 


M & §, 


2, model 24, stainless steel Cooker Agitator, 


Bronze contact parts, rebuilt and guaranteed $1,500.00 
17—BEAN SNIPPERS, Chisholm-Ryder, model B. 495.00 

BEET GRADING REEL & BEET SIZE GRADER, belt driven... 300.00 
I—CORN ae Merrill-Soule, 60 cans per min., 6-pkt., 22 cans, 

belt. drive 265.00 
I—CORN FILLER, Merrill-Soule, 2711, 60 CPM capacity, 4-pocket, 

I—CORN FILLER, Merrill-Soule, belt driven 175.00 
— CUTTERS, Cream style, Sprague-Sells, model 5, belt driven. ie 

250.00 


Cons SILKER, Sprague #7, Ser. 225-448, 1 line capacity, belt 
AW CORN CAN SHAKER, 25816, 21 can, belt 


I-LABELER, Burt, 2-pocket, motor driven, reconditioned & guar.. x 
i—LABELER, Knapp, no belt, reconditioned and guaranteed.....cc.cccsssses 
2—CARTON SEALERS, Stationary double station, wall type, Each........... 
i—BOX SEALER, Kieckhefer, 2 box capacity, 22 boxes... 
i—PASTEURIZER, Rectangular, 100 gal. R.G. Wright, excel. cond....... 
i—BEET SLICER, Sterling, 6-A, 23, bu. per hr., belt driven, 
nt condition 
12—RETORTS, 60” x 40” dia.; (6) 72” x 40"; (5) 75” x 40”, Each.......... 
i—PEELER, Potato or horseradish, motor 
I—SHAKER, WASHER, NEW, Food Machy., 1948, belt driven 
I—WASHER, Pea Shaker, Sprague-Sells, model 
4—GRADER SCREENS, Sinclair-Scott, Zinc, all 5’ x 5’, with 9/32", 
2” and 12/32” perforated holes. Lot 
i—CAR PULLER, Horis, Link Belt, 3/60/2230, 5 HP 
I—AMMONIA COMPRE SSOR, York 5x5, 26” 7-groove, V-belt.. 
1—AMMONIA COMPRESSOR, York 3x3, double pipe, 3 HP motor, 3/60, 
1—BOILER, 80 HP vertical, with base and 20% Of Stack 
i—MOTOR, 10 HP Imperial, 8/60/220, 1740 RPM 
i—HOIST, Midget King, 2000 Ib. cap., 1 HP GE motor, chain roller 
bearing type, 10’ lift, direct drive, variable speed CONtVOL... 


Sy hone, Wire or Write BARLIANT AND COMPANY if interested in any 
of the above items. Write for the Weekly Bulletin. 


BARLIANT AND COMPANY 


BROKERS-SALES AGENTS 


250.00 


200.00 
500.00 
575.00 

25.00 

85.00 
450.00 
400.00 


Ayars Mach., 


$50.00 


325.00 
600.00 
125.00 


185.00 


7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—4 Kewanee 108 H.P. Boilers; 7 International 
Economy Low Pressure Boilers; 4 Skidmore Circulating Pumps; 
1 Sump Pump; 2 Sinclair-Scott Nested Graders; 2 Onley Wash- 
ers; 1 Sinclair-Scott Hex-Ro Cleaner; 1 M & S Corn Cooker 
Filler; Chisholm-Ryder Bean Snippers; Peerless Corn Huskers; 
1 Picking Table; Whole Grain Corn Cutters. W. T. Howeth, 
1831 N. Cameron St., Harrisburg, Pa. 


FOR SALE—1 large Buck Bean Snipper. Sampson Canning 


Co., 610 N. Front St., Wisconsin Rapids, Wis. 


SOLVE YOUR CANNING PROBLEMS with Bonded Equip- 
ment, Vibrating Screens: for juice processing, waste disposal, 
root vegetable cleaning, sizing and grading, relish de-watering. 
Conveyors: including floor to floor, and bag and box pilers. 
Motor Truck Scales. Immediate shipment. Bonded Scale Co., 
11 Bellview, Columbus 7, Ohio. Phone Garfield 1651; University 
2832 evenings. 


FOR SALE—1 Standard Knapp brand new Crate Dump:r, 
$2400.00; 1 Standard Knapp brand new Can Unscrambl:r, 
$2400.00; 1 Standard Knapp brand new Can Booster, $475.(); 
1 model “D” Heavy Duty Standard Knapp brand new Labe!:r, 
$1540.00; 1 model “G” Standard Knapp brand new Can Boost, 
$400.00; 1 model “F” Standard Knapp brand new Pack:r, 
$1575.00; 1 No. 429 Standard Knapp brand new Top and B:t- 
tom Gluer, $1875.00; 1 No. 616 Standard Knapp brand new Co:- 
pression Unit, $1095.00. This machiney is brand new and !s 
never been used. Above prices are 10.5% below original c st. 
Shipment will be made f.o.b. Seffner. Send all inquiries ‘0: 
Northwestern Canning & Packing Co., Seffner, Fla. 


FOR SALE—New 100-gallon Stainless Steel Tank, with |)0t- 
tom drive built in agitator; also used Jacob House Syrup Filter, 
reconditioned and guaranteed. Can be shipped immediatc'y. 
Adv. 4756, The Canning Trade. ; 
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FOR SALE — MACHINERY — Continued 


FOR SALE—Shields two-head Filler, recently reconditioned, 
perfect condition, complete with motor and drive. Can be shipped 
immediately. First check for $1,000.00 then we will ship; might 
accept counter proposal. Adv. 4757, The Canning Trade. 


FOR SALE—Liquid Carbonic 32-spout Filler; Liquid Carbonic 
8-head Crowner; Mojonnier Carbo Cooler with Liquid 500-gallon 
Stainless Steel Carbonator and Ammonia Compressor; Heil 
8-wide, 3 compartment Washer for splits, pints, quarts. May 
be inspected and shipped immediately, but offer is subject to 
prior sale. Adv. 4758, The Canning Trade. 


FOR SALE—Truck Scales, 8’ x 16’, 12 ton capacity, Fairbanks 
used, good condition; also Olney Washer; Pea Grader; several 
Steam Engines; one Scott Viner; two Porcelain Lined Tanks, 
500 and 1000 gal. Whiteford Packing Co., Whiteford, Md. 


FOR SALE—1 single capacity FMC X-1 Weighing Machine 
for cans 211 x 400; Motor 110 v; for 4 oz. of product; never 
used. 1 Non-adjustable Standard-Knapp Labeling Machine for 
cans 211 x 400 high; motor 110 v; Thermostat; never used since 
factory rebuilding. Adv. 4760, The Canning Trade. 


FOR SALE—Bean Machinery. CR Nubbin Grader used one 
season; two Townsend Cutters; 1 CR up to 5 sieve Grader. All 
in good condition. Alton Canning Co., Inc., Alton, N. Y. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 473, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 474, 
The Canning Trade. 


WANTED—One Standard-Knapp Heavy Duty Labeller for 
No. 2 eans, adjustable or unadjustable. Bright Canning Co., 
Ltd., Niagara Falls, Ont., Canada. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Corliss or other slow speed Engine, 125 to 150 
'.P. Adv. 4744, The Canning Trade. 


WANTED—60-case per hour Filler, prefer Baltimore, Dixie 
oy 12-spout. Prepared to pay high price. Give serial number, 
present location and condition in first letter. Will pay cash. 
\dv. 4759, The Canning Trade. 


WANTED—Tomato Paddle Washer. Give price, make, age 
ead loeation. Adv. 4762, The Canning Trade. 


FOR SALE—Canning Factory, Millers Tavern, Essex County, 
Va. Located on hard surface road 8 miles from Tappahannock, 
Va. Two story frame galvanized iron over wood siding, metal 
roof, Steam Engine, 100 HP Boiler; Scales; Baskets; all neces- 
sary canning equipment. Capacity 1500 cases No. 2 or more 
per day. Sufficient water supply. B. C. Moseley, Box 847, 
South Miami, Fla. 


FOR SALE — SEED 


FOR SALE—200 bu. Tendergreen, 50 bu. Round Pod Kidney 
Wax Bean Seed. Germination about 90%, tested 1/1/47. Line- 
boro Canning Co., Lineboro, Md. 


FOR SALE—500 bushels Dark Podded Laxton, 90 bushels 
Shasta, Associated Seed Growers Pea Seed; 500 bushels F. H. 
Woodruff Topper Pea Seed. All Spergon treated. We also 
have innoculation manufactured by Strasburger & Siegel, Balti- 
more. Seed 14c per lb. f.o.b. Bloomsburg. Bloomsburg Pack- 
ing Co., Inc., Bloomsburg, Pa. 


FOR SALE—500# Associated 19 x 9 Country Gentleman and 
280# Associated 19 x 24 Country Gentleman 1946 Seed. Special 
price 30c to clean up. Fine for Shoe Peg Corn. Seed in first 
class shape. The Silver Canning Co., Colora, Md. 


MISCELLANEOUS 


INVESTMENT OPPORTUNITY—Limited company now 
organizing to build new pineapple cannery in Cuba with experi- 
enced American management now currently operating Cuban 
plant. Low taxes and good low cost labor supply. An especially 
advantageous opportunity for buyers and quantity users of 
pineapple. Write or cable: Norman Boettcher, Reparto Dupont, 
Varadero, Cuba. 


PINEAPPLE—Crushed, with or without sugar in No. 10 
cans. Will label for buyer. Caribbean Foods Corp., Cardenas, 
Cuba. 


WILL INVEST in and manage one line tomato or corn and 
bean plant in Northern Maryland section, or will lease. Must 
be completely ready for operation. Adv. 4746, The Canning 
Trade. 


FOR SALE—Labels. 360,000 No. 2 can, for Tomatoes; 120,- 
000 No. 1 (10 oz.) can, for Cut Green Stringless Beans. Four 
colors, varnished; samples on request. Can arrange imprinting 
in Baltimore, Md., quick delivery. Priced to sell f.o.b. Norfolk, 
Va. or Baltimore, Md. Clyde Smith Canning Co., Churchland, Va. 


FOR SALE—Orange, Tomato, Gladiola Field Crates, Tomato 
Stakes, made of Tidewater Cypress, A-1 workmanship. Prices 
on request. Place your orders right now to assure delivery. 
C. J. Jones Co., Box 1372, Fort Myers, Fla. 


FOR SALE — FACTORIES 


HELP WANTED 


FOR SALE—Two line Corn Plant at Jeffersonville, Ohio. 
irivate R. R. siding. Excellent producing acreage. Plenty 
| bor. Priced cheap for quick sale. Crites Milling Co., Circle- 
lle, Ohio. 


FOR SALE—Large new fireproof Cannery located in South, 
uipped for canning greens, peas, beans, potatoes, peaches and 
natoes. Located in center of large truck farming area with 
s il and climate conditions favorable for growing anything. Adv. 
4 52, The Canning Trade. 


FOR SALE—Canning Plant in South Texas. Practically year 
® ound erops, ample water and good labor conditions. Acreage 
2 ailable for Blue Lake beans, lima and pole beans, field peas, 
b ets, pimientos and fine spinach. II] health prompts the dis- 
sal of this good money maker. Adv. 4753, The Canning Trade. 


~ 


1E CANNING TRADE - April 14, 1947 


WANTED—Experienced man on maintenance work for plant 
located in Ohio. Give full details, experience, age and salary 
expected. Adv. 4755, The Canning Trade. 


WANTED—Experienced Plant Superintendent to install and 
take full charge of spaghetti canning department for food plant 
in Louisiana. Please give full details including past experience, 
age and salary expected. Adv. 4761, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—In production department of modern 
canning or freezing plant. Have had 20 years experience. 
Capable of managing plant. Adv. 4751, The Canning Trade. 
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Prepare For Harvest Now ! 
Take no chances 
USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO He 33 NORTH CAROLINA 


For Treatment of Insects and 
Disease on Canning Crops 


CORONA 


INSECTICIDES & FUNGICIDES 
CORONA CHEMICAL DIVISION 

jp PITTSBURGH PLATE GLASS CO. 
G MILWAUKEE 1, WISCONSIN 


FOR RENT or SALE 


BEDDING EQUIPMENT 


for housing extra labor 


COTS « DOUBLE-DECK BUNKS 
MATTRESSES + BLANKETS «+ LINENS 


INTERSTATE BEDDING COMPANY 


Phone: Chesapeake 4660 
1234 W. Kinzie Street, CHICAGO 7, ILLINOIS 


All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


are included in the 7th edition of 


“A Complete Course in Canning” 


The Canning Trade 
20 S. Gay Street 
Baltimore 2, Md. 


Price $10.90 
order your Copy now. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


INN LUCK OR INN DUTCH 


“Why don’t you give your new bungalow a name? Something 
appropriate. Other people do. There’s ‘Seldom Inn,’ ‘Walk 
Inn,’ ‘Cozy Inn,’ and a lot of others.” 

“That’s an idea. As I’ve just finished paying for it, I’ll name 
it ‘All. 


DIDN’T SUIT HIM 


Major: “Don’t you know how to stand at attention?” 
Rookie in oversized uniform: “I am, sir. It’s my uniform that’s 
at ease.” 


IN FOND MEMORY 


A new tailor in town used as a trademark the picture of a 
large red apple. 

Curiosity got the better of the village grocer and he asked 
the tailor why. 

“Well,” said the tailor, “I’d like to know where the clothing 
business would be today if it hadn’t been for an apple.” 


ROCKY OUTLOOK 


“The thing for you to do,” said the doctor to the man with 
the frazzled nerves, “is to stop thinking about yourself—to bury 
yourself in your work.” 

“Gosh!” returned the patient, ‘and me a concrete mixer.” 


THE AFTERTHOUGHT 
“Dear God,” prayed golden-haired little Willie, “please watch 
over my mamma.” 
And then he added as an afterthought—‘And I dunno as it 
would do any harm to keep an eye on papa, too.” 


THE DISCOVERY 


Two small boys were hunting in the woods, and one of them 
stopped and picked up a chestnut burr. 

“Tommy!” he called excitedly. “Come here. I’ve found a 
porcupine egg!” 


DRAWING A LINE 
“IT say, waiter,” exclaimed an indignant customer, “here’s a 
piece of wood in this sausage!” 
“Yes sir,” said the waiter; “but I’m sure—er—” 
“Sure, nothing! I don’t mind eating the dog, but I’ll be darned 
if I’m eating the kennel, too!” 


> 


OVERSIGHT 
Diner: “What is this, waiter?” 
Waiter: “Filet of sole, sir.” 
Diner: “Send it back to the kitchen and ask them to remo e 
the rubber heels.” 


IN A HURRY 


The young wife was a little confused when she read her hu=- 
band’s temperature. 

“Doctor, come at once. My husband’s temperature is 150,” se 
phoned. 

“Madam, you don’t need me,” replied the doctor. “Send | 
the fire department.” 


THE QUESTION 


Father (awaiting the news): “Well, nurse, will it use < 
razor or a lipstick?” 


THE CANNING TRADE 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
United Co., Westminster, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F, Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


“hisholm-Ryder Co., Niagara Falls, N. Y. 
‘ood Machinery Corporation, Hoopeston, III. 
\. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Serlin Chapman Company, Berlin, Wis. 
‘hisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, Ill. 
“'amilton Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp Co., Indianapolis, Ind. 
‘. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
rlin Chapman Company, Berlin, Wis. 
ntral Machine Works, Inc., Philadelphia, Pa. 
uisholm-Ryder Co., Niagara Falls, N. Y. 
od Machinery Corporation, Hoopeston, III. 
Porte Mat & Mfg. Co., La Porte, Ind. 
K. Robins & Co., Baltimore, Md. 
nclair-Scott Co., Baltimore, Md. 
ited Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
rlin Chapman Company, Berlin, Wis. 
isholm-Ryder Co., Niagara Falls, N. Y. 
Porte Mat & Mfg. Co., La Porte, Ind. 

K. Robins & Co., Baltimore, Md. 


_ CONVEYORS, Hydraulic. 
rlin Chapman Company, Berlin, Wis. 
isholm-Ryder Co., Niagara Falls, N. Y. 
iclair-Scott Co., Baltimore, Md. 


COOKERS, Continuous, Agitating. 

clin Chapman Company, Berlin, Wis. 
isholm-Ryder Co., Niagara Falls, N. Y. 

»d Machinery Corporation, Hoopeston, III. 
milton Copper & Brass Works, Hamilton, Ohio 
K. Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md: 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A XK. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I1l. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapcelis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
“PIN 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERE. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, 4 
United Co.. Westminster. Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. : 
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WHERE TO BUY — Continued 


CORN WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Nl. 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore,’ Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II]. 
A. K. Robins & Co., Baltimore, Md 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio ' 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II). 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
- Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 

Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesbcro, N. C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 
BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 


American Can Co., New York City 

Continental Can Co., New York City 

Crown Can Co., Baltimore, Md. 

National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, III. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 
Basic Food Materials, Inc., Cleveland, Ohio. 
Product Advancement Corp., Benton Harbor, Mich. 
Wm. J. Stange Co., Chicago, III. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, II 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Con 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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16-Quart Tomato Peeling Pails 


A limited quantity of Tomato Peeling Pails and 
Pans will be available for 1947 delivery. Send 
us your orders now for delivery during June in ac- 
cordance with the Mill's promises. 


P.S. Write us with regard to the Robins Can 
Unscrambler—capacity up to 400 or more No. 2 
cans per minute. 


A. K. ROBINS & COMPANY, Inc. 


Manufacturers of Canning Machinery 


713 E. Lombard St., BALTIMORE 2, MD. 


ALUMINUM AND ENAMELED PAILS 


CANNED 
UITSANVEGETABLES — 


THE CANNING TRADE - April 14, 1947 


OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


766 
in use in 1926 


1242 


in use in 1931 


1541 


in use in 1936 


2207 


in use in 1941 


3591 


in use in 1946 


USE—FOR PROFIT AND 
TO MEET THE COMPETITIVE 
CONDITIONS OF TOMORROW. 


MACHINE 


Green Pea Hulling 
Established 1880 1924 


KEWAUNEE WISCOR STA WISCONSIN 


| 
| 
BALTIMORE, 
x - 


IT WILL CARRY 
YOUR LABEL 


... and if your label is known 
to stand for quality in the can, 
you will sell more cases at 
higher prices. A quality pack 
comes only from quality seeds, 
because every seed is a tiny 
plant and does not change its 
character as it grows up. Begin 
with the best! 


Asqrow 


SEEDS 


FOR GROWING 
SATISFACTION 


WHOLESALE DISTRIBUTING BRANCHES: ATLANTA, 2 fog 
MEMPHIS, 2 


CAMBRIDGE, N.Y. 


INDIANAPOLIS, 4 
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Associated Seed Growers, Inc., New Haven 2, Connecticut 
e LOS ANGELES, 27 
f 


